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OQANsEIT 

NEWSPAPERS  AT  THEIR  BEST 


OF  JOURNALISM  EXCELLENCE 


Excellence  is  hard  to  achieve. 

That’s  why  outstanding  work  of  Gannett  journalists  has  been  recognized  in  the  annual 
Best  of  Gannett  competition  for  25  years.  Some  very  special  recognition  came  this  year  as 
part  of  the  contest’s  Silver  Anniversary. 

Ten  journalists  received  Outstanding  Achievement  Awards  of  Excellence  for  their 
exceptional  and  consistent  performances  over  the  years.  The  ten  -  pictured  on  these  pages  - 
were  honored  in  August  at  a  gathering  of  Gannett  publishers  and  top  company  officials. 

These  remarkable  individuals  epitomize  the  commitment,  creativity  and  passion  for 
excellence  shared  by  news  people  throughout  the  company.  We  thank  them  and  salute  them 
for  their  dedication  to  excellence  and  to  serving  our  readers. 
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THIS  WEEK  ON  THE  WEB  i 

Exclusively  on  editorandpublishercom  ...  I 

Newspapers  marked  the  9/11  anniversary  in 
ways  big  and  small.  Our  roundup  includes 
reports  on  New  York-area  papers  and  a  look  at 
I  Sept.  11  editions  nationwide. . . .  Columnist  ! 
!  Charles  Bowen  visits  the  Child  Trend  Databank, 
a  treasure  trove  of  story  ideas  about  health, 
education,  and  more. . . .  How  to  enter  E&P's 
I  annual  Photo  of  the  Year  contest  and  win  $500.  | 

I  ...  Columnist  Steve  Outing  says  many  newspaper  | 

sites  create  wonderful  multimedia  content,  only  to 
make  it  difficult  for  readers  to  find  it.  Stop  hiding 
your  interactive  packages,  he  urges. . . .  And,  as 
always,  a  new  Photo  of  the  Week,  new  E&P  Online 
j  Poll,  and  up-to-date  calendar  of  industry  events. 

i _ 


LETTERS 


NO  ACCOUNTING  FOR  TASTE 

Re:  “Ann  axed:  Liberal  hatchet 
job?”  Sept.  9,  p.  9-  Centre  Daily 
Times  Executive  Editor  Bob 
Unger  reports  that  e-mail  messages  favor 
by  19-to-l  (95%)  the  decision  to  dump 
columnist  Ann  Coulter:  19-to-l?  95%? 
This  doesn’t  pass  the  smell  test. 

Editor  Bob,  has  this  been  audited  by 
someone  other  than  Arthur  Andersen? 

J.  CRAIG  HERMAN 
Encinitas,  Calif. 

‘WHILST;  IT'S  OIG  IN  ORITAIN 

HOPE  THE  VIEW  EXPRESSED  IN  THE 
letter  by  Matthew 
Bird  of  Arcadia, 

Mich.  (“Creative  Reading 
101,”  Aug.  12,  p.  2),  does 
not  reflect  the  majority 
of  newspaper  editors.  If 
it  does,  it’s  a  sad  com¬ 
mentary  on  journalism 
in  the  21st  century. 

Referring  to  a  July  1 
article  in  EEdP  (“Politics 
and  newsroom  politics,” 
p.  8),  Bird  sees  nothing 
wTong  with  publishers 
who  exert  their  authority 
in  telling  editors  to  favor 
one  political  opponent  over  another. 

He  wrote:  “Whilst  I  am  not  always  the 
‘yes  man’  myself,  are  jobs  so  easy  to 
come  by  these  days  that  we  can  go 
against  those  who  issue  our  paychecks? 

...  I  am  amazed  these  editors  felt 
compelled  to  worry  about  ethics,  rather 
than  about  the  next  paycheck.  If  my 
publisher  asks  me  to  jump,  I  ask,  ‘How 


high?’  —  and  worry  about  ethics  later.” 

I  Good  grief,  an  editor  actually  feels  this 
I  way  and  admits  it  publicly!  Every  editor 
'  has  to  search  his  conscience  almost  every 
j  day  when  dealing  with  tough  ethical 
I  issues.  And,  when  he  or  she  has  to  cope 
I  with  an  ignorant  or  journalistically 
!  challenged  publisher,  it  makes  the  job 
j  even  more  difficult.  There  have  been 
;  many  gallant  editors  who  have  quit  rather 
than  sell  out  and  submit  to  unethical 
practices  by  their  superiors.  Although  this 
can’t  always  be  the  answer,  an  editor  can 
at  least  make  the  strongest  case  possible 
to  be  ethical  before  asking,  “How  high?” 

Besides,  any  editor  who  uses  “whilst” 
in  a  sentence  should  think  about  another 
profession  anyway. 

BILL  CHANIN 
EXECUTIVE  EDITOR 
Community  Publications 
Hockessin,  Del. 

Clarification 

In  “Taking  control(s)  in 
the  pressroom”  (Sept.  2, 
p.  26)  E&P  may  have 
given  readers  the 
misleading  impression 
that  The  New  York  Times 
has  a  Harland  Simon 
press-control  system.  It 
does  not.  The  Times  uses 
Harland  Simon’s  Esprit  auto-imposition- 
i  ing  system  at  19  remote  production  sites 
and  the  Espirit  and  ColorWare page- 
'  booking  systems  at  txm  New  York  sites. 

Correction 

I  In  an  item  in  “On  the  Run,” Sept.  9,  p.  36, 
E&P  misspelled  Marsha  Stoltman’s 
I  first  name. 


LETTERS 

E&P  welcomes  letters.  Send 
them  xna  e-mail  to  letters© 
editorandpublisher.com,  via 
facsimile  to  (646)  654-5370, 
or  via  snail-mail  to  “Letters,” 
Editor  &  Publisher,  770 
Broadway,  New  York,  NY 
10003.  Please  incltide  name, 
title,  organizational  affilia¬ 
tion,  location,  and  e-mail 
address.  Letters  may  be  edited 
for  all  the  usual  reasons. 


-  50  YEARS  AGO  - - 


NEWS  PAPE  RDOM®  FROM  EDITOR  &  PUBLISHER 
SEPT.  20,  1952: 


People  in  Videotown  —  that's 
New  Brunswick.  N.J.  —  do  more 
newspaper  reading  now  than  they 
did  in  1951,  in  both  TV  and  non-TV 
homes.  The  Cunningham  &  Walsh 


advertising  agency  issued  this 
week  these  and  other  findings  in 
its  fifth  annual  survey  of  the  town. 

The  newspaper  is  really  about  the 
only  means  of  conducting  pretests 


of  premium  offers  and  copy 
approach  with  any  degree  of 
assurance  of  accuracy  in  results, 
according  to  Douglas  Taylor,  vice 
president  of  the  J.R  McKinney  & 
Son,  newspaper  representatives. 
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The  Federal 

Communications 
Commission  (FCC)  on 
Thursday  signaled  it 
would  re-evaluate  its 
rules  on  telemarketing. 

The  FCC  appears  to 
be  following  the  lead 
of  the  Federal  Trade 
Commission  (FTC), 
which  addressed  the 
issue  in  January 
(“Feds  to  create  ‘Do 
Not  Call'  list,”  Jan. 

28,  p.  6).  Ukelyto 
take  effect  next  year, 
the  FTC’s  rules  would 
affect  interstate  calls 
only,  thus  leaving 
untouched  newspaper 
subscription  drives 
within  a  given  state. 

On  Thursday,  the 
FCC  also  repeated  its 
pledge  to  review  its 
rule  banning  common 
ownership  of  a  daily 
newspaper  and  a 
broadcast  station  in 
the  same  market.  No 
decision  is  expected 
before  next  spring. 

-  TODD  SHIELDS 


Newspaper  Guild,  which,  ironically,  struck  both  Seat¬ 
tle  papers  a  couple  of  years  ago.  McChesney  and  the 
Guild,  meanwhile,  continue  to  oppose  repeal  of  what 
Blethen  calls  the  “death  tax.” 

That  wasn’t  the  only  example  at  the  symposium 
of  positions  or  pairings  that  might  once  have  seemed 
unlikely  among  newspaper  publishers.  Walter  E. 

Hussman  J  r.,  publisher  of  the 
Arkansas  Democrat-Gazette 
^  in  Little  Rock, 


Industry  splits,  alliances,  and  odd 
bedfellows  mark  a  conference 
of  independent  newspapers 


was  at  the 
center  of  two  cases. 

First,  Neuharth  lavishly 
praised  the  publisher  who 
bested  him  in  their  fierce 
Little  Rock  newspaper  war, 
which  Gannett  managed  to 
lose  despite  starting  out  with 
the  newspaper  that  had  more 
circulation,  more  advertising, 
and  more  journalists.  “Walter 
did  it  a  very  basic  way:  he 
put  more  news  in  his  news¬ 
paper  —  lots  of  news,” 

Neuharth  said. 

Then,  in  his  own  keynote 

■  speech,  Huss¬ 

man,  who  is  a 
third-generation 
family  owner, 
used  figures 
from  the  Inland 
^  Press  Associa- 

I*  tion’s  “Cost  and 

^  ^  Revenue  Study” 

^  to  make  the  case 

I  that  Knight 

I  Ridder  — apub- 


Al  Neuharth 
(right)  speaks 
his  mind,  and 
Frank  Blethen 
jokes  with  the 
University  of 
Illinois’  Sarah 
McCarthey. 


ek),  parent  of  The 
Dallas  Morning 
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licly  held  company  that  has  come  under  criticism  for 
its  alleged  tendency  to  cut  news  budgets  to  maintain 
operating  margins  —  actually  spends  as  much  if  not 
more  of  its  revenue  in  the  newsroom  than  its  peers. 
Hussman  said  he  chose  Knight  Ridder  because  “it 
seems  to  get  the  black  hat  in  all  the  debate  about  prof¬ 
itability  versus  quality.” 

Comparing  Knight  Ridder  properties  to  similar- 
size  papers,  Hussman  said  the  chain’s  less-than- 
25, 000-circulation  papers,  and  its  50,000-to- 
100,000-circ  papers,  spent  about  1%  more  than  the 
industry  average  on  the  newsroom,  while  its  other 
papers  spent  about  half  a  percent  less  than  the  norm. 

As  the  first  keynote  speaker,  Blethen  seemed  to  set 
the  agenda  at  the  symposium,  co-sponsored  by  the 
University  of  Illinois  journalism  department  and  The 
News-Gazette  in  Champaign,  owned  by  the  Stevick 
family.  The  paper  is  celebrating  its  150tb  anniversary. 

Nothing  less  than  the  future  of  democracy  is  at 
stake,  Blethen  argued.  “If  the  [cross-ownership]  ban 
falls,  the  financial  forces  it  would  unleash  will  hit  the 
media  business  like  a  tidal  wave,  bigger  than  any 
force,  deliberate  or  unintended,  before,”  he  said. 
“Some  journalists  believe  that  if  cross-ownership 
prohibitions  fall,  we  will  lose  our  opportunity  to  save 


an  independent,  diverse  press.”  More  than  just  keep 
the  ban,  he  said,  the  federal  government  should  enact 
“new  legislation  to  limit  the  newspapers,  media,  and 
information-distribution  channels  any  one  corpora¬ 
tion  can  control.” 

Of  the  1,468  daily  newspapers  in  America,  just  250 
remain  in  the  hands  of  independent  family  owners. 
But  the  over-reaching  of  chains  that  “disinvest”  in 
news  to  pump  up  margins,  and  then  lose  circulation, 
could  actually  lead  to  a  renaissance  of  family  owner¬ 
ship,  some  at  the  symposium  argued. 

“I  think  Thomson  [Corp.]  is  a  case  where  the 
marketplace  eventually  drove  them  out  of  the  news¬ 
paper  industry,”  said  Jim  Ottaway,  chairman  of 
Ottaway  Newspapers  Inc.,  the  Dow  Jones  &  Co.  Inc. 
community-newspaper  group.  In  2000,  Thomson 
sold  all  130  of  its  daily  and  nondaily  papers,  except 
for  its  flagship,  The  Globe  and  Mail  in  Toronto. 

But  Thomas  Kunkel,  dean  of  the  University  of 
Maryland’s  Philip  Merrill  College  of  Journalism,  told 
the  symposium  not  to  expect  any  turnaround:  “Just 
as  the  Wal-Marts  and  CVSs  and  Home  Depots  are 
putting  out  of  business  the  neighborhood  five-and- 
dimes  and  local  pharmacies  and  hardware  stores,  so 
independent  papers  are  going,  just  as  surely.”  11 


A/ews,  plans  to  offer 
domestic-partner 
benefits  to  its 
employees,  according 
to  Robert  Dodge,  a 
staffer  at  the  Dallas 
paper  and  outgoing 
president  of  the 
National  Lesbian  & 
Gay  Journalists 
Association. 

Dodge  made  the 
announcement  Friday 
at  NLGJA's  annual 
convention  in 
Philadelphia. 

-  CARL  SULLIVAN 


Don’t  like 

newsprint  but 
love  your  Beacon 
Journal?  The  Akron, 
Ohio,  paper  launched 
an  electronic  edition 
Sept.  9.  It’s  priced 
at  $8.95  a  month, 
though  a  bundled 
online-and-print 
fee  is  in  the  works. 

“Beacon  Journal 
Digital”  can  be 
accessed  only  with  a 
high-speed  Internet 
connection,  such  as 
a  cable  modem  or 
DSL.  The  electronic 
edition  uses  the  nearly 
ubiquitous  Adobe 
Acrobat  for  file 
conversion,  as  well 
as  Beacon  Journal 
Interactive’s 
proprietary  software. 

The  BJI  approach 
could  have  uses  for 
other  Knight  Ridder 
sites,  and  even  beyond 
the  chain.  “We  looked 
at  the  marketplace 
pretty  carefully.  We 
understand  what 
Newsstand  [Inc.]  and 
Olive  [Software  Inc.] 
are  offering,  and  we 
think  those  are  good 
products,”  said  Mike 


Scripps  Howard’s  diversity  effort 


After  decades  of  diver¬ 
sity  efforts,  the  American 
Society  of  Newspaper 
Editors  (ASNE)  reported 
in  April  that  the  percent¬ 
age  of  minority  journal¬ 
ists  at  dailies  rose  to  only 
12.07%  last  year  from 
11.64%  the  year  before. 

In  funding  the 
Hampton  j-school, 
Scripps  Howard  cited  a 
shortage  of  blacks  study¬ 
ing  journalism.  Accord¬ 
ing  to  the  National 


Center  for  Education 
Statistics,  only  6.2%  of 
the  11,127  undergradu¬ 
ate  journalism  degrees 
awarded  in  1999  went  to 
blacks.  “We  felt  key  to 
making  a  significant  im¬ 
pact  would  be  to  partner 
with  historically  black 
colleges  and  universities 
to  provide  journalism 
degrees,”  said  founda¬ 
tion  CEO  and  President 
Judith  G.  Clabes. 

The  commitment 
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Based  on 
the  look  of 
invites  to 
opening, 
the  j-school 
should  be 
first-class. 


includes  a  new  building 
and  support  for  faculty, 
scholarships,  and  broad¬ 
cast  facilities.  Already, 
292  j-students  have 
enrolled  for  the  fall. 
Hampton,  founded  in 
1868,  has  more  than 
6,000  students  overall. 

Other  diversity-aimed 
efforts  by  the  industry 
have  come  in  the  form  of 
smaller  grants  given  over 
the  years.  The  Freedom 
Forum,  for  one,  expects 
to  spend  $20 
million  over 
the  next  few 
years  on 
programs  to 
promote  racial 
diversity, 
including  its 
newly  opened 
Freedom 
Forum  Insti¬ 
tute,  a  training 
center.  And  the  John  S. 
and  James  L.  Knight 
Foundation’s  targeted 
diversity  efforts  include 
nearly  $6  million  worth 
of  grants  over  the  past 
eight  years  to  benefit 
students  at  historically 
black  colleges,  and 
around  $4  million  a  year 
to  programs  specifically 
targeting  racial  diversity 


I  m  newsrooms. 

For  the  Scripps  Co., 

I  the  hope  is  to  bring  more 
j  racial  diversity  to  its 
j  properties,  which,  as 
small  to  midsize  outlets, 
often  have  difficulty  at¬ 
tracting  minorities.  They 
make  up  10%  of  the 
officers,  managers,  and 
professionals  in  Scripps’ 
newspaper  division. 

Gregory  Moore,  chair¬ 
man  of  ASNE’s  diversity 
committee,  praised  the 

effort,  saying,  1 
“What  this 
does  more 
than  any-  ' 
thing  else 
is  get  them 
[black  jour-  I 

nalists]  in  the 
pipeline.” 

But  Lee  G. 
Becker,  who 
studies 
journalism  graduate  and  ! 
employment  trends,  says  | 
the  industry’s  problem  is  | 
not  a  shortage  of  minori-  ! 
ty  j-school  graduates,  I 

but  rather  a  shortage  of  1 

job  offers.  Retention  is  j 

another  challenge,  with  ! 
minorities  leaving  pa¬ 
pers  in  greater  numbers  ! 
than  before,  according  to  . 
a  2001  x\SNE  study.  11  ; 


Judith  G.  Clabes 


Scripps  Howard 
Foundation 


O/U  coverage  24/7  on  the  Web  | 

For  a  full  report  on  how  more  than 
two  dozen  papers  covered  the  Sept.  11 
commemorations,  check  out  E&P  Online 
(http://www.editorandpublisher.com),  then  go  j 
to  the  “Features”  box  in  the  lower-right  comer  on 
our  home  page.  And  for  a  look  at  13  striking 
covers  published  9/11,  see  p.  22  of  this  issue. 
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A  suit  for 
all  seasons 

Goss  lawyers  still  fighting  ‘clone’  wars 

BY  MARK  FITZGERALD 

CHICAGO 

IKE  Jason  in  the  Friday  the  13th  horror- 
movie  series,  the  trade-secrets  lawsuit  Goss 
International  first  filed  against  a  competitor 
back  in  1984  has  been  given  up  for  dead  numerous 
times  —  only  to  spring  back  to  life  and  haunt  a  new 
generation. 

Many  industry  observers  thought  the  case  finally 
had  been  killed  in  Febmary  of  last  year,  when  U.S. 

District  Judge 
Charles  R.  Norgle, 
sitting  here, 
tossed  it  out  with 
this  stinging  re¬ 
mark:  “This  case 
has  wasted  so 
much  judicial 

time  that  it  w'ould 
be  an  abuse  of  the 
federal  courts  to 
reinstate  it.”  But 
reinstate  it  an 
appeals  court  did 
—  and  lawyers  for 
the  parties  will 
meet  soon  for  yet  another  stab  at  a  settlement. 

Much  has  changed  over  18  years:  Defendant 
Tensor  Group  Inc.  didn’t  even  exist  when  the  suit 
was  first  filed,  while  Goss  has  gone  through  four 
name  changes  and  two  bankruptcies,  and  it  no 
longer  manufactures  presses  in  the  United  States. 

Goss  originally  sued  DEV  Industries,  claiming  it 
stole  drawings  to  make  clones  of  the  Goss  Communi¬ 
ty,  the  best-selling  newspaper  press  of  all  time.  As  tbe 
case  bounced  between  district  and  appellate  courts, 
Goss  was  awarded  $2,675,000  by  a  jury,  DEV  went 
out  of  business,  and  Goss  alleged  a  new  company. 
Tensor,  used  “tainted”  DEV  drawings  to  clone  the 
Community.  Tensor  President  Don  Gustafson  said 
Goss’  underlying  claim  makes  no  sense:  “We’re  not  a 
‘clone’  company.  We’re  not  even  similar.”  Tensor’s 
1400-series  singlewide  press,  he  said,  “doesn’t  even 
have  any  common  parts  with”  the  Community. 

Goss  attorney  Michael  Wamecke  said  Tensor  has 
held  up  settlement  by  refusing  to  provide  sales  infor¬ 
mation:  “At  this  point,  the  courts  have  screwed 
around  with  it  so  long,  the  only  thing  we  are  asking 
for  is  damages  for  lost  profits  and  reasonable  royal¬ 
ties.  The  old  adage  ‘Justice  delayed  is  justice  denied’ 
is  being  proven  here.”  II 


Goss  first  sued  DEV  Industries  over 
this  alleged  clone  of  its  Community. 


SEPTEMBER  16, 


Needs,  director  of 
BJI.  “But  for  papers 
already  paginating 
that  would  be 
interested  in  a  turnkey 
solution,  we  could 
send  to  them,  their 
digital  editions  could 
be  up  and  running  in 
two  days.” 

-  WAYNE  ROBINS 


The  Tribune  Co. 

says  the  Swiss 
Reinsurance  America 
Corp.  stuck  it  with 
an  unpaid  bill  for 
more  than  $20 
million  in  workers' 
compensation  claims 
against  the  old  Times 
Mirror  Co. 

In  a  lawsuit  fHed  in 
federal  court  in 
Chicj^,  Tribune  said 
that  just  before  it  took 
over  the  Los  Angeles- 
based  chain  in  2000, 
Times  Mirror  agreed  to 
pay  more  than  $65 
million  to  the  Reliance 
National  Indemnity 
Co.  to  administer  and 
settle  claims  dating 
back  to  1977. 

Reliance  went  into 
liquidation  proceed¬ 
ings  in  October  2001, 
leaving  Tribune  virith 
obligations  “in  excess 
of  $20  million,”  the 
lawsuit  says. 

The  Tribune  lawsuit 
alleges  Reliance 
“acted  merely  as  a 
‘front’  or  ‘pass- 
through’ "for  Swiss 
Re,  which  has  not 
paid  the  claims. 

Spokesman  Michael 
D.  McNamara  said 
Swiss  Re  does  not 
comment  on  pending 
litigation  as  a  matter 
of  policy. 

-  MARK  FITZGERALD 
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CALIFORNIA 
Enrique  Kaufer  to  director  of  marketing 
for  La  Opinion,  a  Spanish-language  daily 
in  Los  Angeles,  from  managing  director 
of  Fortaleza  Capital  Group  LLC,  an 
investment  firm  in  Miami. 

David  Arkin  to  editor  of  The  Porterville 
Recorder  from  editor  of  The  Huntsville 
(Texas)  Item.  Arkin  succeeds  Mark 


BY  JAMIE  SANTO 


-  - - -  McKillop,  now  editor  of  The  Sun  Journal 

NEWSPEOPLE@EDITORANDPUBLISHER.COM  |  in  NcW  Bcm,  N.C. 


NEW  YORK 


Jack  Griffin 

Jack  Griffin,  42,  president  of  Parade  maga¬ 
zine  since  2000,  has  been  named  publisher. 
The  title  had  been  held  by  Chairman  and 
CEO  Walter  Anderson,  who  noted  in  a 
release  that  “the  publisher  title  more  accu¬ 
rately  reflects  Jack’s  actual  responsibilities 
and  functions  over  the  last  two  years.”  Griffin 
joined  New  York-based  Parade  in  July  1999  after  holding  a  variety 
of  positions  at  the  Meredith  Corp.  in  New  York,  including  vice 
president  of  marketing  for  the  Meredith  Broadcasting  Group. 


REPORTER  3 


_  Enron’s 
^  sTc  growing 
1='  scandal 


Deal  inked  a 
for  sale  of 
Reporter  it* 

.  i  *■' 


Richard  Rico 

has  agreed  to  sell 

Vacaville  (CA)  Reporter 

(20,000  daily  circulation) 
to 

California  Newspapers  Partnership 

(controlled  by  MediaNews  Group,  Inc.) 

We  are  pleased  to  have  represented 
Richard  Rico  in  this  transaction. 


Van  Essen  &  Murray 


FLORIDA 

C.  Morgan  Miller  to  classified-advertising 
I  manager  at  The  Ledger  in  Lakeland 
i  from  classified-call-center  manager 
I  at  The  Palm  Beaeh  Post  in  West  Palm 
I  Beach. 

MISSOURI 

Dan  Potter  to  general  manager  of  the 
Columbia  Missourian.  Potter,  most 
j  recently  publisher  of  The  Daily  Times 
in  Pryor,  Okla.,  succeeds  Patti  Hoddinott, 
who  retired  this  year. 

OKLAHOMA 
Tom  Quinn  to  publisher  of  the  Sapulpa 
Daily  Herald.  Quinn,  most  recently 
publisher  of  the  Clinton  (Iowa)  Herald, 
succeeds  Jim  Stephenson. 

TENNESSEE 

Carl  Reibold  to  packaging  and  distribution 
manager  at  The  Com  mercial  Appeal  in 
I  Memphis  from  mailroom  manager  at 
'  The  Stuart  {V\dL.)  News. 

TEXAS 

Jim  Grahn  to  advertising  director  at  the 
Abilene  Reporter-News  from  publisher 
of  the  Deming  (N.M.)  Headlight. 

VIRGINIA 

David  Ernest  to  classified  advertising 
manager  at  The  Roanoke  Times,  a  daily, 
from  publisher  of  the  weekly  Lancaster 
\  (S.C.)  News. 


Linda 
Wienandt 

to  managing  edi¬ 
tor  of  the  Abilene 
Reporter-News 
from  city  editor  at  the  Rocky 
Mountain  News  in  Denver. 
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‘USA  Today/  the  USA’s  favorite  paper,  blows  out  the  candles, 
blows  off  the  critics.  The  occasion^  It’s  the  Big  2-0! 


Win  the  USA  like? 

Today.  Proof?  Average 
circulation  from  Monday 
to  Thursday:  2,120,357  copies.  Hey,  what 
about  the  other  days?  We  pick  up  2,575,423 
copies  over  an  average  Fri./Sat./Sun.  At 
newsstands,  hotels,  convention  centers, 
airports.  Many  of  us  even  pay  for  our 
copies:  1,619,691  do  over  a  typical  weekend. 

Not  even  close:  circulations  of  bicoastal 
Bigfoots  —  The  New  York  Times,  the  Los 
Angeles  Times,  The  Washin^on  Post. 
Especially  the  Post. 

(Gloating  is  back:  Given  a  “USA! 
chance,  71%  of  us  would  .  ^  zai 

lord  it  over  an  envious  ITl 

naysayer  like  Ben  Bradlee.)  bljiclv'fl 

Hey,  why  do  we  in  the 
USA  like  USA  Today  so  but  THl 
much?  It’s  careful,  credible, 
comfortable.  Not  trashy,  * 

tawdry,  tabloidy.  But  still  read  al 

tells  us  all  we  want  to  know 
about  J.  Lo  and  Ben,  Sarah  Michelle  and 
Freddie,  Winona  and  security  tags.  We  like 
the  sports  section,  and  we  wonder  why  it’s 
so  underrated. 

But  mostly  we  like  USA  Today  because: 

•  Stories  are  short,  fast. 

•  Well,  they  used  to  be  short,  fast. 

•  Now,  they’re  just  right:  long  for 
in-depth  articles  (“Color  Orange  County 
the  new  capital  of  cool”),  short  for  simple 
stuff  (“Court  denies  FCC  appeal  on  line 
sharing”).  Hey,  they’re  still  tinkering. 

Former  Gannett  Co.  Inc.  Chairman  Allen 
H.  Neuharth  launched  USA  Today  Sept.  15, 
1982.  Wisenheimer  journalists  said  it 
looked  like  a  comic  book.  Tagged  it 
McPaper.  Their  old  professors  back  at 
j-school  said,  hey,  a  national  newspaper 


HAT  NEWSPAPER  DO  WE 


ERDOWE  would  never  fly  in  the  USA,  that  Neuharth 

e?  USA  didn’t  know  business  like  they  did. 

Average  After  the  catcalls:  the  copycats.  USA 

m  Monday  Today-sty\e  color  —  gracefril,  not  garish  — 
Hey,  what  has  turned  all  the  Good  Gray  Lady  papers 
ip  2,575,423  into  Painted  Ladies.  Newspaper  weather 
/Sun.  At  j  maps  are  no  longer  an  inscrutable  mass  of 
centers,  j  isobars.  Newsrooms  now  know  infograph- 
»r  our  i  ics  explain  stories,  don’t  dumb  them  down. 

:al  weekend.  !  Yet,  across  the  USA  we  still  have  pet 
if  bicoastal  [  peeves  about  USA  Today.  Most  aggravat- 
s,  the  Los  I  ing:  Too  many  stories  combine  know-it-all 
Post.  tone  with  cultural  cluelessness.  In  2002, 

The  Nation’s  Newspaper 
“USA  Today”  reads  like  Time  magazine 
•  r%  ZAO  ¥  ’  squarely  explaining  beats 

in  2002!  It  ISn  t  in  the ’SOs,  hippies  in  the 

black-and-white,  Another  thing:  Is 
I  rrii  TVT  •  9  salting  stories  with 

blit  The  N ation  S  sentences  that  begin  “Hev, 


Newspaper  is 
read  all  over. 


vaiions  sentences  that  begin  “Hey,” 
)er  is  any  substitute  for  real 

personality  in  writing?  No. 
>  Ve  r.  And  hey,  lighten  up  on 

the  alliteration,  too. 

Overuse  turns  copy  clunky,  cliched,  and 
some  other  word  we  can’t  think  of  at  the 
moment  that  begins  with  a  hard  “c.” 

A  recent  headline  in  the  Los  Angeles 
Times  (average  daily  circulation:  not  even 
a  million)  praised  faintly,  “  ‘McPaper’  at 
20:  A  Brief  List  of  Successes.”  Let’s  see. 
Creating  the  only  successful  general- 
interest  national  paper  in  the  USA  since  the 
invention  of  TV.  Convincing  a  smug  and 
stodgy  industry  that  their  papers  should 
reflect  readers’  real  world  of  color  and 
images.  Demonstrating  that  high  produc¬ 
tion  standards  pay  off  by  attracting  maga¬ 
zine-style  national  ads.  Showing  reporters 
everywhere  how  to  diversify  stoiy  sources. 

Brief?  Sure.  But  pretty  complete.  Kind 
of  like  what  the  USA  sees  in  USA  Today. 
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I  Feminine 

But  latest  numbers  suggest 
women  editors  are  still  stalled 
on  the  road  to  equality 

BY  JOE  STRUPP 

Although  Chicago  had  four  daily 
newspapers  in  1972,  Ellen  Soeteber  had 
essentially  one  option  when  she  went 
looking  for  her  first  newspaper  job  in 
the  Windy  City  that  year.  Because  of 
informal  in-house  rules  limiting  the  number  of  women 
reporters  to  a  handful  at  the  Chicago  Daily  News, 
Chicago  Sun-Times,  and  Chicago  Tribune,  Soeteber 
could  work  only  for  Chicago  Today,  she  recalls. 

1  USA  Today  Editor  Karen  Jurgensen  overlooks  its  headquarters  in  McLean,  Va.,  on 
Aug.  7.  2.  Carole  Leigh  Hutton,  executive  editor  of  the  Detroit  Free  Press,  discusses 
9/11  anniversary  coverage  in  a  Page  One  meeting  Sept.  5. Sf.  Louis  Post-Dispatch 
Editor  Ellen  Soeteber  pauses  in  its  newsroom  Sept.  3.  4  Julia  Wallace,  editor  of  The 
Atlanta  Journal-Constitution,  conducts  a  Sept.  4  meeting  under  the  watchful  eyes  of 
Jack  Tarver,  who  was  Atlanta  Newspapers  Inc.  publisher  from  1969  to  1980. 
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“It  was  not  that  unusual  at  the  time,” 
says  Soeteber,  now  52  and  the  first  woman 
editor  at  the  St.  Louis  Post-Dispatch. 

“There  has  been  a  lot  of  change  in  just  my 
time  in  the  business.” 

But  is  it  lasting  change?  Or  are  recent 
promotions  of  women  to  top  editor  slots  at 
major  newspapers  a  fleeting  fad  that  masks 
a  continuing  problem? 

While  the  appointments  of  women 
editors  for  the  first  time  at  papers  such  as 
the  Detroit  Free  Press,  The  Atlanta 
Journal-Constitution,  and  others  have 
raised  hopes  that  women  are  finally  gaining 
more  newsroom  power,  other  data  suggest 
the  rise  may  be  illusory. 

Among  the  nation’s  top  30  daily- 
circulation  newspapers,  only  eight  have 
women  editors.  Of  those  30  papers,  19  have 
changed  editors  within  the  past  three  years, 
with  only  four  choosing  women  to  fill  the 
vacant  posts.  Three  of  the  papers  —  the  New 
York  Daily  News,  the  New  York  Post,  and 
The  Arizona  Republic  in  Phoenix  —  chose  to 
replace  departing  women  with  men. 

According  to  a  study  released  in  June  by 
the  Media  Management  Center,  a  training 
and  research  program  at  Northwestern 
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“Guys  have  an 
advantage  because  guys 
make  the  decisions.” 

—  GREGORY  MOORE 

The  Denver  Post 


‘Many  women  don’t 
want  to  give  up  the 
time,  or  cannot.” 

—  ANN  MARIE  LIPINSKI 

Chicago  Tribune 


Female  candidates 
for  top  spots  “might 
not  be  so  visible.” 

—  TIMOTHY  M.  KELLY 

Lexington  (Ky.)  Herald-Leader 


annual  conference  in  Washington  by 
sparking  the  biggest  news  story  of  the  day. 
After  Sullivan  asked  a  startled  President 
Clinton  if  he  would  accept  a  pardon  from 
Al  Gore  were  Gore  to  become  president, 
the  president  was  forced  for  the  first  time 
to  confront  the  issue,  responding  with  a 
firm  “No,”  making  front-page  news. 

In  a  way,  Sullivan’s  aggressive  move, 
made  in  a  room  with  male  editors  from 
The  New  York  Times,  The  Washington  Post, 
and  other  big-city  papers  who  declined  to 
press  the  president  on  a  significant  cam¬ 
paign  issue,  signaled  yet  again  that  women 
editors  could  mix  it  up  with  the  big  boys. 

More  than  tw’o  years  later,  Sullivan 
believes  women  have  continued  to  make 
their  mark  and  have,  essentially,  broken 
through  the  newsroom-leadership  “glass 
ceiling.”  She  cites  first-time  women  editors 
such  as  Ann  Marie  Lipinski  at  the  Chicago 
Tribune  and  Karen  Jurgensen  at  USA 
Today.  “I  think  I  have  a  lot  more  company 
than  I  did  three  years  ago,”  says  Sullivan, 
who  began  at  the  News  as  an  intern  in 
1980.  “Newspaper  journalism  seems  to 
be  open  to  women  in  the  top  spots.  I 
don’t  see  any  grand  plan  —  I  think  it  is 
happening  naturally.” 

Other  first-timers  concur,  claiming 
demands  for  women  to  quickly  reach  the 
50%  level  among  newsroom  bosses  — 
which  would  about  match  their  numbers 
in  the  general  population  and,  incidentally, 
among  newspaper  readers  —  are  unrealis¬ 
tic  and  that  equal-rights  activists  should 
instead  seek  the  slow  growth  they  claim  is 
happening,  at  least  among  larger  papers. 

“There  was  a  huge  stall  for  about  a 
decade  in  the  late  ’80s  and  early  ’90s,”  says 
Sandra  Mims  Rowe,  one  of  the  industry’s 
veteran  editors  with  19  years  in  the  top 
spot.  She  was  the  first  woman  editor  at  The 
Virginian-Pilot  {continued  on  page  20} 


president  and  publisher  of  the  Lexington 
(Ky.)  Herald-Leader,  who  hired  the  paper’s 
first  woman  editor,  Pam  Luecke,  in  1996 
and  replaced  her  with  another  woman, 
Amanda  Bennett,  when  Luecke  left  for  a 
teaching  position  last  year.  “You  have  to  do 
your  homework,”  Kelly  says. 

Gregory  Moore,  the  recently  hired  editor 
of  The  Denver  Post  and  chairman  of  the 
American  Society  of  Newspaper  Editors 


University,  the  percentage  of  top  editor 
positions  held  by  women  at  major  papers 
actually  has  declined  over  the  past  two 
years,  to  20%  this  year  from  25%  in 
2000.  The  study,  which  covered  all  137 
newspapers  with  daily  circulation  of  more 
than  85,000,  revealed  that  the  number  of 
women  holding  the  highest  editor  posts  at 
those  papers  dropped  to  26  this  year  from 
34  two  years  ago. 

TTie  reasons  for  the  reduction  vaiy, 
according  to  researchers,  who  say  sexism 
and  discrimination  can  be  blamed  for  only 
part  of  the  disparity.  Research  indicates 
more  women  are  declining  the  top  editing 
jobs,  or  are  facing  obstacles  in  getting  them, 
because  they  want  to  devote  more  time  to 
their  families.  Other  findings,  based  on 
E^P  interviews  with  more  than  a  dozen 
current  or  former  top  women  editors, 
suggest  that  the  status  of  women  in  the 
newsroom  hierarchy  is  .stagnant  because  of 
their  limited  social  access  to  higher-ranking 
executives  who  hire  editors. 

“It  is  not  always  overt  sexism,”  says  Mary 
Arnold  Hemlinger,  head  of  the  journalism 
and  mass  communication  department  at 
South  Dakota  State  University  and  one  of 
the  key  researchers  on  the  Media  Manage¬ 
ment  Center  study.  “A  lot  of  it  is  cultural. 
Women  are  not  networking  as  much  and 
are  more  in  the  caretaker  role  at  home.” 

Still,  Hemlinger  and  others  in  the 
industiy’  —  both  men  and  women  —  say 
the  fact  that  women  hold  less  than  a 
quarter  of  the  most  powerful  editor  jobs  is 
a  sign  that  some  sexism  is  at  work.  Women 
at  the  very  least  are  not  being  given  equal 
consideration  for  top  jobs  at  the  same  rate 
as  men,  even  when  it  is  purely  neglect  and 
not  blatant  discrimination. 

“You  have  to  look  a  little  harder  because 
female  candidates  [for  top  spots]  might 
not  be  so  visible,”  says  Timothy  M.  Kelly, 


For  The  Record,  Vivian  Waixel  labored  for  almost 
30  years  before  becoming  its  executive  editor. 


(ASNE)  diversity  committee,  agrees.  “Guys 
have  an  advantage,”  he  says,  “because  guys 
make  the  decisions.” 


the  /i/ in' hi  tig 

Margaret  Sullivan  had  been  editor  of 
The  Buffalo  (N.Y.)  News  for  less  than  a  year 
when  she  made  noise  at  ASNE’s  2000 


Number  of  Executives  at  1,37  Newspapers 
By  Job  Title,  2000  Versus  2002 

2000  2002 
JOB  TITLE  F*  M**  F  M 


Percentage  of  Executives  at  137  Newspapers 
By  Job  Title,  2000  Versus  2002 

2000  2002 
JOB  TITLE _ F  M  F  M 
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CEO/President/Publisher 

11 

126 

19 

118 

CEO/President/Publisher  8% 

92% 

14% 

86% 

Editor/Exec  Editor/Sr  VR  VP  News 

34 

104 

26 

101 

Editor/Exec  Editor/Sr  VR  VP  News  25% 

75% 

20% 

80% 

Managing  Editor 

48 

78 

43 

66 

Managing  Editor  38% 

62% 

39% 

61% 

*F  =  Female  **M=Male 

Source:  Women  in  Newspapers  2002,  using  data  in  the  2001  Editor  &  Publisher  International  Year  Book 
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Talk  by  Wayne  Mattox  is  a  creative,  humor¬ 
ous,  informative  weekly  how-to  article 
geared  toward  that  new  breed  of  readers 
today’s  innovative  newspapers  are  anxious 
to  capture.  5  years  running.  Red  Hot  topic! 
(203)  263-2899  or  2431  website  including 
many  articles:  www.antiquetalk.com 


ILLUSTRATOR/GRAPHIC 

ARTIST 


EDITORIAL  CARTOONS  CARICATURES, 

illustrations  by  John  Pritchett 
www.pritchettcartoons.com 


MOVIE  REVIEWS 


MOVIE  REVIEWS  with  photos.  Video  Guide, 
Star  Interviews,  Book  &  Music  Reviews. 

Low  weekly  rates.  Cineman  Syndicate: 

(914)  967-5353  cineman@frontiernet.net 


-ANNOUNCEMENTS- 


BUSINESS  FOR  SALE 


FOR  SALE;  ESTABLISHED  turn-key  ceram¬ 
ics  Trophies/Awards  Business.  Ideal 
Home-Based  Operation.  (315)  782-5741 
email:  ncpl979@imcnet.net  Check  this  out 
www.imcnet.net/ncp  Pay  us  a  visit! 


EDUCATION 


WORLD  JOURNALISM  INSTITUTE 

Are  you  interested  in  being  a  Christian  jour¬ 
nalist?  The  World  Journalism  Institute  has  a 
number  of  journalism  courses  scheduled 
throughout  the  year  in  New  York  City,  Wash¬ 
ington,  DC,  Los  Angeles  and  Asheville,  NC. 
Academic  credit  is  available.  Check  us  out  at 
www.worldji.com  We  may  be  right  for  you. 


NEWSPAPER  APPRAISERS 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


NEWSPAPER  BROKERS 


America’s  Leading  Brokers  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Scott  McGraw,  Midwest 
(517)  369-3066 

Stephen  Klinger,  Southwest/West 
(505)  524-0122 
John  Szefc,  Northeast 
(845)  291-7367 
www.mediamergers.com 


GAUGER  MEDIA  SERVICE.  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 

GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Appraisals,  Sales,  Acquisitions,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 

MEDIA  AMERICA  BROKERS 

The  Pinnacle,  Suite  500 
3455  Peachtree  Road,  NE 
Atlanta,  GA  30326-3236 
(404)  995-7088  Fax  (404)  995-7089 

Lon  W.  Williams 

MICHAEL  D.  LINDSEY 

www.publicationsforsale.com 
(307)  772-0003,  Fax  (307)  772-0004 


THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers’ 
(580)  421-9600 
P.O.  Box  1985,  Ada.  OK  74821 
www.bolitho.com 


NEWSPAPER  BROKERS 


-ANNOUNCEMENTS- 


NEWSPAPERS  FOR  SALE 


NEEDED:  HARDWORKING  COUPLE  conv 
mitted  to  quality  journalism.  Illness  requires  j 
sales  of  awarcTwnning  northern  New  England  ! 
weekly.  $260,000-$280,000  gross.  ' 

Box  29 1 4,  Editor  &  Publisher  Classified  I 
770  Broadway  7th  Floor  | 

NewYork,  NY  10003 


TIRED  OF  being  jerked  around  by  the 
chains?  Buy  your  own  newspaper. 

Profitable,  affordable  century-plus  weekly  in 
pleasant  Iowa  town.  Gross  $130,000. 
Sale  price,  $85,000.  Owner  is  retiring 
and  will  help  finance  you.  Contact: 
Newspaper  Associates  (319)  431-4220 
Or  bizsell@mac.com 

TWO  WEEKLIES  with  shopper  available  in 
Southern  Michigan.  $400,000  plus  gross. 
Write  to:  Newspapers,  4435  W.  Saginaw, 
Suite  204,  Lansing,  Ml  48917. 

VERY  ANXIOUS  TO  sell  well-established 
weekly  in  beautiful,  growing  Idaho  resort 
area,  email:  greatweekly@yahoo.com  for 
details. 


EAST  TEXAS  WEEKLY,  growing  area, 
large  beautiful  lake,  larger  towns  nearby, 
metro  two  hours  away.  Bill  Berger,  Associ¬ 
ated  Texas  Newspapers,  (512)  476-3950, 
1801  Exposition,  Austin,  TX  78703. 


For  a  list  of  Properties,  for  sale  go  to 
www.mediamergers.com 
W.B.  Grimes  &  Co.-  Est.  1959 


NEWSPAPERS  WANTED 


WANTED  TO  PURCHASE:  Small-town  news¬ 
papers  with  paid  circulation  4,000  or  above 
by  award-winning  non-public  group  that  will 
treat  your  employees  and  your  community 
as  well  as  you  have  done. 

Box  2036,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


NEWSPAPER  BROKERS 


PUBUCATIONS  FOR  SALE 


WEST  COAST 

NEWLY  AVAILABLE!  3  ADJUDICATED 
WEEKLIES  (two  paid)  serving  strong  ag 
and  business  region.  2001  revenues 
$1.46MM,  cash  flow  $291 K;  2002  projected 
gross  $1.65MM,  CF$470K-f. 

Asking  Price  $2,750,000 
TWO  WEEKLY  LEGAL  NEWSPAPERS, 
Southern  California.  2001  gross  $529,479. 
Serve  multi-million  pop.  counties.  Good 
growth  prospects.  Real  property  available. 

Asking  Price  $550,000 
SALE  PENDING!  CALIFORNIA  WEEKLY, 
big  potential.  Close  to  Pacific.  Paid,  adjudi¬ 
cated.  2(X)1  gross  S325K. 

Asking  Price  $450,000 
COMING  SOON!  Regional  weekly  ag-based 
newspaper.  Portable.  Watch  for  details. 

Contact  Gregg  K.  Knowles,  Broker 
(661)  833-3834,  Fax  (661)  833-3845 
www.mediaT)roker.com 


-EQUIPMENT  &  SUPPLIES- 


EQUIPMENT  FOR  SALE 


REMANUFACTURED  HEIDELBERG 
1472  Inserter 

Features  include:  dual  delivery  with  NPlOO 
gripper,  5  into  1  double  delivery,  13  into  1 
single  delivery,  brand  new  rotor,  and  Icon 
Automatic  Repair  System.  This  machine  is 
currently  installed  in  Idaho.  The  asking 
price  is  @225,000.00  (hardware  alone)  and 
is  negotiable.  Installation  and  shipping  not 
included.  This  machine  was  completely  re¬ 
built  one  year  ago.  For  more  information 
contact  Joe  Higgins  at  813-969-2253  or 
e^l^all  to  joe@craftsmansystems.net 


WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)  648461 1  or  fax  (815)  648-2856 


MAILROOM 


WHATS  YOUR  PAPER  WORTH?? 

Free  Confidential  Valuation  at 
www.mediamergers.com 
W.B.  Grimes  &  Co.,  (301)  253-5016 
America’s  leading  appraisers  -  Est.  1959 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community 
Newspapers 

Check  imr  references 
(214)  265-93(M> 
Kickcnbachcr  IVIeclia 

673  1  Dcsco  Dr.,  Diitlas.  TX  73225 
Nvw  w.ric  ken  bac  her  media. com 


C.  BERKY&  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)3684352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


Producing  Top  Values  For  Publishers  Since  1923 

Over  the  years  we've  produced  top  values  for  publishing  companies, 
in  thousands  of  transactions  throughout  the  country.  VVe  have  built  this  record 
on  hard  work,  experience  and  trust,  and  we  welcome  your  call  to 
confidentially  discuss  what  we  can  do  for  you  and  your  company. 


John  Cribh  •  Jim  Hicks 
Tom  Karavakis  •  Gary  Greene 


CRIBB 

&  ASSOCIATES 

Publication  Brokerage  &  Appraisal 


104  East  Main,  Suite  402,  Bozeman,  MT  59715  •  (406)  586-6621  •  FAX  406-586-6774 


-CLASSIFIED  ADVERTISERS - 

If  you  don't  see  a  category  that  fits  your  needs, 
please  call  us  at  888.825.9149 

visit  our  website 

- www.editorandpublisher.conn - 


BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


GENICOM  MODEL  5100  Line  Printer  - 
1000  lines  per  minute.  Completely  Refur¬ 
bished.  30  Day  Warranty.  $3000.  (915) 
9494611. 


NEWSTEC,  INC 

Specializing  in  SLS,^uller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 
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-EQUIPMENTS  SUPPLIES- 


NEWSRACKS 


Coin  Operated,  Free  Distribution 
Wire  Plastic,  Wood,  Counter 
^  Floor,  &  Wall. ..We  Have  It  All 


Call  Now  (800)  243-3999 
Fax  (818)  764-5372 
NATIONAL  NEWSVEND 

7324  Greenbush  Ave.,  NH.,  CA  91605 


PRESSES 


CURRENTLY  AVAILABLE  FROM  INLAND 

•  4-Unit  GOSS  METRO  OFFSET  22  ae” 

cut-off  with  a  13-side  half  deck  and  5-unit 
press  with  a  10  and  13  side  half  deck. 
•Add-on  1000  series  GOSS  URBANITE 
units. 

•  8-unit  GOSS  SSC  press  -  well 
maintained  and  in  good  condition. 

•8-unit  GOSS  COMMUNITY  has  rebuilt 
modified  °  folder  and  new  75HP  drive  in 
'98. 

•  12-unit/2-folder  ATLAS  press  in  good 
mechanical  condition. 

•  8-unit  WEB  LEADER  with  2  stacked  posi¬ 
tion  units. 

•HARRIS  V15A  &  V15C,  NEWS  KING, 
and  WEB  LEADER  equipment. 

Inland  Newspaper  Machinery  Corp. 
P.O.  Box  15999,  Lenexa,  KS  66285 
(913)  492-9050  •  Fax  (913)  492-6217 
vww.inlandnews.com 


MOST  EXTENSIVE  SELECTION  OF 

USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 

PRESSES 

•  Goss  3:2  Folders  23  9/10",  22  3/4", 

22”,  21  1/2",  21” 

•  New  or  Rebuild  Goss  R.T.P.  42”  +  45” 

•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Goss  Metro  Half  desks 

•  Goss  Cosmo  Units 

•  Metro  13  sized  colored  deck 
Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 


-INDUSTRY  SERVICES- 


ADVERTISING  SERVICES 


BEST  ADVERTISING  VALUES 

Publishing  Newspaper  Classifieds  since  1983. 
Reach  millions  affordably!  Call  Now 
FREE  Media  Guide. 

NATIONAL  AD  PLACEMENT  SERVICE 
(888)215-2790 


CIRCULATION  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Cutting-Edge  Technology 
Horace  Southward/Eric  Southward 
(800)  950-8475 
www.metro-news.com 


INCREASE  SINGLE  COPY  SALES  with  an 
established  street  Corner  Hawking  and  Spe¬ 
cial  Events  company.  Upscale  Sales  Inc. 
(619)  973-8324  Fax  (760)  788-7446  E-mail 
K_Larko@msn.com 


-INDUSTRY  SERVICES- 

CIRCULATION  SERVICES 

CONSULTANTS 

MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 

Quantity  sales!  Phone:  (732)  738-5100 

FAX:  (732)  738-5115 

E-mail;  mpi@marketingplusinc.com 
www.marketingplusinc.com 

Member  of  the  USA  Chambers  of  Commerce 

WANT  TO  GROW  SINGLE  COPY?  Let  us 

train  your  field  staff  to  grow  that  number 
Dynamic  Achievers  (404)  261-9968 
carol@dynamicachievers.com 

GRAPHIC  DESIGN  SERVICES 

A  LITTLE  MISTAKE  that  cost  a  newspaper 
$40,000  last  year.  Unfortunately,  they 
didn’t  know  about  dailynewsgraphics.com. 
We  provide  fast,  reliable,  customized  graphics 
for  your  newspaper  at  30%  -  50%  savings. 
Visit  us  at  www.dailynewsgraphics.com  or  call 
(909)  338-3331. 

PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 

TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 

PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 

One  Time  Service 

ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 

40  Years  experience! 
PRESSROOM  CLEANERS 

CALL  TOLL  FREE  (800)  657-21 10 

THE  KIOSK  PROGRAM 

Professional  Store  Subscription  Sales 
(614)  764-2209 
mpaeschrpaesch@netscape.net 

WESTPARK  DIRECT 

Intelligent  Circuiation  Marketing 

www.westparkdirect.com 

COMPUTER  SOFTWARE 

COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or 

Web  Ad  Sales.  Production,  Billing,  Invoicing 
and  Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  drivel!  See  it  at: 

www.publishing.abelson.com 
or  Cali  Susan  or  Glenn  at  (516)  596-9610 

SALES 

DO  YOU  HAVE  a  product  to  market  to  the 
newspaper  industry  but  cannot  get  to  the 
right  person?  We  can  do  that  for  you.  Two 
high  caliber  Newspaper  Executives  with 
20-plus  years  experience  in  the  industry 
have  valuable  nationwide  newspaper  contacts 
at  all  levels  of  major  chain  and  independents 
both  in  US  and  Canada.  Will  structure 
arrangement  either  fee  based  or  commission 
only.  Contact: 

newspapersales@aol.com  for  more 
information. 

SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 

-HELP  WANTED- 


ACADEMIC _  _ ACADEMIC 


UNIVERSITY  OF  COLORADO  AT  BOULDER 

Executive  Director  of  University  Communications 

Executive  Director  is  a  member  of  Chancellor’s  Executive  Committee  and  contributes  to 
strategic  planning,  policy  decisions  and  issues  management  for  the  campus.  Plays  leading 
role  in  development  of  key  communication  strategies  designed  to  increase  understanding 
and  support  for  the  University  of  Colorado  at  Boulder. 

Position  has  primary  responsibility  for  managing  a  comprehensive  communications  program 
including  news  services,  community  affairs,  v/eb  communications,  and  publications 
and  creative  services.  Unit  currently  has  approximately  40  staff  and  an  annual  operating 
budget  of  $2.4  million. 

Qualifications: 

•  substantial  related  experience  in  leadership  position,  preferably  in  higher  education 

•  graduate  degree  in  public  relations,  communications,  journalism  or  related  field 

•  at  least  10  years  progressively  responsible  experience  in  management  position 

•  excellent  written  and  oral  communication  skills 

•  record  of  successful  media  relations 

•  experience  in  planning  and  implementing  integrated  public  relations/marketing  programs 

•  demonstrated  success  in  promoting  institutions 

•  Salary  commensurate  with  experience. 

Please  send  letter  of  interest,  resume  and  names  of  3  references, 
including  mailing  addresses  and  E-mail  addresses  to: 

Chair,  Search  Committee  17  UCB, 

Boulder,  Colorado  80309-0017. 

Applications  accepted  until  position  is  filled.  Receipt  by  September  30  is  suggested. 

The  University  of  Colorado  is  committed  to  diversity  and  equality 
in  education  and  employment. 


-HELP  WANTED- 


AC\DEMIC 


JOURNALISM: 

EASTERN  ILLINOIS  UNIVERSITY 
Anticipated  opening  for  tenure-track  faculty 
position  in  accredited  Department  of  Jour¬ 
nalism  starting  August  2003.  Primary  teach¬ 
ing  assignments  will  include  courses  in  public 
relations,  media  relations,  and  media 
marketing/advertising/management  con¬ 
centrations. 

Teaching  assignments  will  include  some 
off-campus  courses  and  development  of  se¬ 
lected  courses  for  online  delivery.  Additional 
assignments  may  include  teaching  inter¬ 
disciplinary  and  other  courses  offered  in  the 
department,  academic  and  student  media 
advising,  development  of  new  courses,  and 
other  activities  based  on  demonstrated  aca¬ 
demic  competence  and  interests  and  deter¬ 
mined  by  programmatic  needs  as  defined 
by  the  department  chair  and/or  dean. 
Requirements:  Masters  degree  in 

journalism,  public  relations,  or  related  field 
and  five  or  more  years  of  significant  profes¬ 
sional  experience  in  public  relations,  journal¬ 
ism,  and  related  areas.  Ph.D.  or  substantial 
professional  experience  desired.  Minimum 
30  hours  in  related  discipline  beyond  mas¬ 
ter’s  degree  is  required  for  tenure. 

Position  announcement  available  online: 
http://www.io.eiu.edu/-journal/ 
text/job. html>. 

To  apply:  send  letter  of  interest  and  resume 
or  vita  to:  Dr.  L.  R.  Hyder,  Chair,  Journalism 
Department,  Attn.:  Faculty  Search,  Eastern 
Illinois  University,  600  Lincoln  Avenue, 
Charleston,  IL  61920-3099. 

A  complete  application  will  include  vita,  at 
least  three  letters  of  recommendation,  list 
of  others  who  can  provide 
recommendations  and  references  upon  re¬ 
quest,  and  transcripts  of  all  post-secondary 
academic  work.  Credential  review  will  begin 
October  21,  2002,  and  continue  until  position 
is  filled. 

Eastern  Illinois  University  is  an  equal 
opportunity  /  equal  access  /  affirmative 
action  employer  committed  to  achieving 
a  diverse  community. 


ADMINISTRATIVE 


GROWING  Zone  8  business  paper  in 
growing  market  seeks  hands-on 
PUBLISHER.  Paper  is  positioned  for  great 
growth  but  needs  leader  who  can  stimulate 
small  business  community.  Must  be  able  to 
lead  strong  sales  staff  in  addition  to  contin¬ 
uing  to  develop  the  product.  Publisher  will 
be  the  CEO.  Must  have  management  experi¬ 
ence.  Send  resume  to  Box  3045,  Editor  & 
Publisher  Classified,  770  Broadway,  7th 
Floor,  New  York,  NY  10003. 


MERGERS  &  ACQUISITIONS 
Leading  national  firm  seeks  to  add  Associ¬ 
ates  to  handle  Western  and  Midwestern  re¬ 
gions.  Candidates  should  possess  well- 
rounded  publishing  background  and  strong 
financial  acumen.  Must  be  sales-driven  and 
energetic  with  deep  rolodex.  Commission- 
only  position  with  exceptional  earnings  po¬ 
tential.  Forward  cover  letter  with  resume  to: 

Larry  Grimes,  W.B.  Grimes  &  Company 
Lgrimes299@aol.com 


NEWS 

makes  the  difference. 
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-HELP  WANTED- 


ADMINISTRATIVE 


PRESIDENT 

FREEDOM  EASTERN  NORTH  CAROLINA 
Lead  more  than  300  associates  who 
publish  three  daily  newspapers,  three  week¬ 
lies,  two  military  publications,  an  ISP,  a  web 
portal,  and  a  host  of  specialty  products. 
FENC  is  headquartered  in  Jacksonville,  NC. 
There  are  also  offices  in  New  Bern,  Kinston 
and  Havelock,  NC.  Strong  collaborative 
skills  and  demonstrated  success  in  newspa¬ 
per  synergy  projects  are  a  must  to  tackle 
this  significant  position.  Candidates  will 
have  demonstrated  a  strong  commitment 
to  community  as  well  as  successful  man¬ 
agement  of  a  community  newspaper.  FENC 
is  an  affiliate  of  Freedom  Newspapers. 
Please  send  a  cover  letter  outlining  your 
qualifications  and  a  resume  to:  Steve  Buck- 
ley,  regional  VP,  Freedom  Newspapers, 
P.O.  Box  481,  Burlington,  NC  27216,  or  reply 
to:  sbuckley@link.freedom.com 


ADVERTISING 


ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 


VICE  PRESIDENT  CLASSIFIED  ADVERTISING 
Star  Tribune  Company,  Minneapolis,  MN 

Star  Tribune  is  currently  in  search  of  a 
strong  newspaper  industry  leader  to  direct 
and  coordinate  all  aspects  of  classified  ad¬ 
vertising  for  Star  Tribune  Sales  and  Marketing 
division.  This  position  is  accountable 
for  maintaining  and  building  relationships 
with  key  customers,  identifying  market  po¬ 
tential  for  product  development  and 
ensuring  delivery  and  execution  of  Star  Trib¬ 
une  strategic  goals  and  objectives. 

Qualified  candidates  must  posses: 

•  8-r  yrs.  in  newspaper  advertising  manage¬ 
ment  with  a  proven  track-  strongly  prefer 
classified  exp.  Related  print  media  industry 
exp.  may  be  considered. 

•  Strong  leadership  ability  & 
communication  skills  that  work  effectively 
across  the  organization  &  with  external 
customers. 

•  Operational  expertise  in  forecasting, 
budgeting,  planning. 

•Degree  in  advertising,  marketing,  business 
or  related  field  or  equivalent  experience 
required,  MBA  strongly  preferred. 

If  interested,  please  submit  cover  let¬ 
ter/resume  to  job  #395.  For  more  informa¬ 
tion  go  to:  startribunel.com/company. 


ADVERTISING 


ADVERTISING 


CLASSIFIED 

RECRUITMENT  SALES  MANAGER 
Philadelphia  Newspapers,  Inc.,  publisher  of 
The  Philadelphia  Inquirer  and  Daily  News  is 
looking  for  a  Classified  Recruitment  Sales 
Manager.  This  position  is  responsible  for  In¬ 
side  and  Outside  Recruitment  sales  along 
with  Commission  and  Agency  sales.  This 
person  would  be  expected  to  achieve  sales 
goals,  develop  business  knowledge  and 
new  programs,  grow  accounts  in  order  to 
increase  market  share,  control  adjustments 
and  makegood  ads  and  improve  customer 
service.  Job  requirements  include  classified 
employment  recruitment  sales  management 
experience,  familiarity  with  the  human  re¬ 
sources  community  would  be  a  definite 
plus.  Candidates  should  be  results  oriented, 
possess  excellent  coaching  skills,  prospec¬ 
ting,  cold  calling  and  closing  skills,  written 
and  verbal  communication  skills  and  be  PC 
literate.  Bachelor’s  degree  preferred.  Cover 
letter  and  resume  to  Kathy  Budzichowski: 
kbudzichowski@phillynews.com 
Philadelphia  Newspapers 
400  North  Broad  Street 
Philadelphia,  PA  19101 


RETAIL  ADVERTISING  MANAGER 
The  Jackson  Sun,  a  42,000  Sunday  circula¬ 
tion  daily  newspaper,  is  looking  for  a  Retail 
Advertising  Manager.  Leading  the  retail 
sales  team,  the  successful  candidate  will 
work  closely  with  major  accounts  and  retail 
territories.  Duties  include  creating 
proposals  to  meet  the  clients'  print  and 
online  needs  to  grow  our  active  account 
base  through  strategic  planning,  training, 
and  being  in  the  field. 

Requirements:  3  years  of  solid  newspaper 
management  experience,  excellent  commu¬ 
nication  and  sales  motivation  skills.  Out¬ 
standing  customer  relations  and  presentation 
skills  required.  Must  have  demonstrated  lead¬ 
ership  skills  and  show  proven  ability 
to  analyze  business  trends  and  interpret 
market  research  to  support  sales  efforts. 

The  Sun  is  located  in  Jackson,  Tennessee, 
a  beautiful  growth  market  between 
Memphis  and  Nashville.  We  offer  exceptional 
benefits  and  a  generous  compensation/ 
bonus  package.  Direct  all  correspondence 
to  Human  Resources  at: 

jobs@jacksonsun.com 
Or  by  fax  to  (731)  425-9642 

ADVERTISING 


PASADENA  STAR-NEWS 
SAN  GABRIEL  VALLEY  TRIBUNE 
WHiniER  DAILY  NEWS 

DISPLAY  ADVERTISING  DIRECTOR 
The  San  Gabriel  Valley  Newspaper  Group 
(110,000  circulation)  is  seeking  a  Display 
Advertising  Director  to  lead  a  40-person 
sales  team  in  an  exciting  local  retail  environ¬ 
ment.  You’ll  be  with  the  market  leader  facing 
a  variety  of  competitors  and  will  enjoy 
introducing  new  sales  ideas  to  remain  on 
top. 

Responsibilities  include  achieving  the  revenue 
budget,  managing  the  expense  budget, 
implementing  sales  strategies  to  grow 
existing  customers  and  creating  ideas  to 
develop  new  revenue  sources.  Reports  di¬ 
rectly  to  the  publisher. 

Leadership  and  excellent  communication 
skills  are  required  as  you  train,  motivate 
and  develop  your  staff,  'tou’ll  have  a  growing 
New  Media  department  to  create  online 
revenue  opportunities  and  receive  strong 
marketing  support. 

You’ll  have  career  growth  potential  as  well. 
SGVNG  is  part  of  the  Los  Angeles  Newspaper 
Group  which  operates  other 
newspapers  in  Southern  California,  has  a 
Majors  and  National  sales  team,  and  is  part 
of  MediaNews  Group. 

We  offer  a  competitive  compensation  pro¬ 
gram  and  excellent  benefits  package  includ¬ 
ing  a  401(k)  plan,  etc.  Send  your  cover  letter 
and  resume  to: 

FAX:  626-337-0514 
E-mail:  andy.hernandez@sgvn.com 
Andy  Hernandez-Human  Resources 
San  Gabriel  Valley  Newspaper  Group 
1210  N.  Azusa  Canyon  Rd., 

West  Covina,  CA  91790 
EQUAL  OPPORTUNITY  EMPLOYER 

ASSISTANT  RETAIL  ADVERTISING  MANAGER^ 
The  Register-Guard,  a  78,000  circulation 
family  owned  newspaper  in  Eugene,  OR.,  is 
accepting  applications  for  an  Assistant  Retail 
Advertising  Manager.  Applicant  will  train 
and  motivate  a  staff  of  outside 
salespersons  in  selling  newspaper  advertis¬ 
ing. 

Complete  job  description  and  application 
requirements  available  at: 
www.registerguard.com 
Deadline  is  Tuesday,  Sept.  27,  2002.  P.O. 
Box  10188,  Eugene,  OR  97440-2188.  EOE. 

ADVERTISING 


ADVERTISING 


ADVERTISING  DIRECTOR 
The  Maryland-Delaware-OC  Press  Association 
seeks  an  energetic  advertising  sales  director 
to  lead  its  one-order/one-bill  display 
ad  service.  Great  opportunity  for  an  aggres¬ 
sive  pro  looking  for  the  challenge  of  leading 
the  association’s  ad  department  and  taking 
a  successful,  6-year-old  sales  operation  to 
higher  level.  Minimum  5  years  experience  in 
newspaper  ad  sales  or  agency  print-media 
buying.  Degree  preferred.  This  motivated 
go-getter  will  sell  to  agencies  and  advertisers 
and  will  place  those  ads  in  newspapers 
throughout  the  MDDC  region  and  beyond. 
Excellent  compensation  and  benefits. 

Send  resume  and  salary  history  by  October 
7,  to  MDDC  PA,  2191  Defense  Highway, 
Suite  300,  Crofton,  MD  21114.  Fax:  (410) 
7214557.  E-mail: 

mlautieri@mddcpress.com  EOE 


CIRCULATION 


ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 

CIRCULATION  DIRECTOR 
Medium  sized  ivortheast  daily  and  Sunday 
searching  for  a  person  to  manage  its  circu¬ 
lation  department  and  grow  circulation  in 
the  communities  we  serve.  Must  be  an  ex¬ 
cellent  manager,  innovator  and  have  strong 
people  skills.  Ideal  position  for  well-rounded 
circulator  at  a  small  daily  interested  in  pro¬ 
fessional  growth.  Please  send  resume  to: 

Box  3024,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


CIRCULATION  MANAGER 
Manage  a  hand  and  automated  inserting 
system  with  expertise  on  Kirk-Rudy 
inserters  and  mail  delivery  system  for  NY 
Tri-State  Shopper.  Contact  Larry  Ross: 

(914)  592-5222  Fax  (914)  592-3646 

SUBSCRIPTION  ACQUISITION  CONTRACTOR 
Tribune  Newspapers  in  suburban  Phoenix  is 
currently  seeking  a  door-to4oor 
subscription  acquisition  contractor  to  assist 
circulation  growth  in  one  of  the  fastest 
growing  metro  areas  in  the  U.S.  The  ideal 
candidate  will  have  a  proven  track  record 
and  experience  starting  operations  of 
door-to-door  sales  teams.  Please  contact 
Todd  Halvorsen  at  (480)  898-6326  for 
more  information. 


www.editorandpublisher.com 


STATE  ZONE  MANAGER 
A  150,000  daily  and  250,000  Sunday  Gan¬ 
nett  newspaper  located  in  the  Midwest  is 
searching  for  an  ambitious  and  effective 
zone  manager.  Candidates  with  2-3  years 
circulation  experience,  or  equivalent  man¬ 
agement  skills  are  invited  to  apply.  A  strong 
work  ethic  and  desire  to  succeed  are  the 
qualities  most  desired.  We  offer  excellent 
compensation  along  with  commission  and 
benefit  package,  including  medical,  dental, 
life  insurance,  retirement,  401(k)  and  great 
growth  opportunities,  all  in  a  very 
affordable  location.  Employment  is  contin¬ 
gent  on  passing  a  pre-employment,  post  offer 
drug  test.  Fax  resume  with  salary  history  to 
Tony  Ippolito  at  (515)  2882547  or 
E-mail  to  tippolito@dmreg.com. 
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CIRCULATION 


EDITORIAL 


CIRCULATION  MANAGER 
The  Norwich  Bulletin,  a  Gannett  newspaper 
in  eastern  Connecticut,  Is  seeking  a 
qualified  Individual  to  provide  outstanding 
customer  service  and  circulation  growth. 
This  position  reports  to  the  Circulation  Dl-  ! 
rector,  and  is  responsible  for  developing 
and  Implementing  strategies  to  effectively 
manage  the  subscriber  database,  achieve 
sales,  service,  collections,  volume  and  ex¬ 
pense  goals,  promote  single  copy  growth 
initiatives;  and  develop  our  nonsubscriber 
program. 

Five  or  more  years  of  successful  experi-  | 
ence  in  circulation  operations  management,  ■ 
strong  communication  and  organizational  ' 
skills  and  a  degree  in  business  or  related  ' 
field  are  required.  This  position  includes  a  ' 
competitive  salary,  bonuses  and  excellent  | 
benefits.  To  apply,  send/fax  your  resume  j 
to:  Human  Resources,  Norwich  Bulletin,  66  ! 
Franklin  Street,  Norwich,  CT  06360,  fax  i 
(860)  885-1 3 1 2  or  E-mail  to: 

)obs@norwichbulletin.com 

CIRCULATION  SALES  MANAGER 
An  Upstate  New  York,  independent  newspa-  1 
per  is  looking  tor  a  highly  motivated,  results  i 
oriented  Circulation  Sales  Manager  to  over¬ 
see  all  sales  aspects  of  the  paper. 

This  individual  will  report  to  the  Circulation  ' 
Manager,  and  will  be  responsible  for  growing  i 
readership  and  developing  sales  plans 
to  build  home  delivery  and  single  copy  i 
sales,  as  well  as  develop  sales  strategies 
for  special  promotions,  and  retention  pro¬ 
grams.  I 

The  ideal  candidate  will  have  management  | 
experience  in  the  newspaper  business,  and  i 
have  demonstrated  a  track  record  of  success  ! 
in  growing  circulation.  The  company  i 
offers  a  pension,  401(k)  and  benefit  package. 
Submit  resume  and  salary  requirements  to: 

Box  304 1 ,  Editor  &  Publisher  Classified  1 
770  Broadway,  7th  Floor  ! 

New  York,  NY  10003  ! 


ASSIGNING  EDITOR 

A  newsroom  restructuring  has  created  an 
exciting  new  position  at  one  of  America’s 
best  mid-size  dailies.  The  Lexington  Herald- 
Leader  is  looking  for  an  experienced,  ag¬ 
gressive  and  versatile  assigning  editor  to 
serve  as  the  Story  of  the  Day  team  editor. 
The  editor  will  coach,  edit  and  manage  a 
team  of  reporters  from  across  the  news¬ 
room  responsible  for  major  breaking  news 
and  enterprise,  with  the  primary  goal  of  de¬ 
veloping  stories  for  the  front  page  of  the 
newspaper.  Send  a  resume,  reference  list, 
coverage  samples  and  a  cover  letter  sum¬ 
marizing  your  editing  style  to  Liz  Petros,  Re¬ 
cruitment  and  Development  Editor,  Lexington 
Herald-Leader,  100  Midland  Avenue, 
Lexington,  KY  40508. 

E-mail:  lpetros@herald-leader.com 


EDITORIAL 


CITY  EDITOR  needed  for  17,000  AM  daily. 
(Current  c.e.  taking  new  role.)  Ideal  candidate 
will  have  daily  newsroom  experience, 
ability  to  connect  with  community,  and  will 
be  ready  to  lead  seven-person  news  team. 
Responsibilities  include  coaching/editing  ex¬ 
perienced  and  rookie  reporters,  occasional 
reporting  and  editorial  writing,  personnel 
evaluations,  etc.  Cover  letter  (including  sal¬ 
ary  history),  resume,  references,  clips:  Steve 
Miller,  managing  editor,  Idaho  State  Journal, 
P.O.  Box  431,  Pocatello,  ID  83204; 

E-mail  smiller@journalnet.com 

Applications  through  Sept.  30th. 


ASSISTANT  ASSIGNMENT  EDITOR  sought  to 
help  lead  our  daily  news  report.  We  seek  a 
skeptical  editor  with  energy  and  enthusiasm 
who  has  a  proven  record  of  effective 
newsroom  teamwork.  Required:  one  year  of 
editing,  or  comparable  reporting  background. 
Competitive  salaries,  excellent  benefits.  Send 
your  resume,  references,  salary 
history  and  work  samples  to  Stephen 
McCarthy,  managing  editor/assignment: 
mccarthys@northjersey.com 
1  Garret  Mountain  Plaza,  P.O.  Box  471 
West  Paterson,  NJ  07424 
Our  38,500-circulation  daily  in  northeastern 
New  Jersey,  just  25  minutes  from  Times 
Square,  is  looking  for  journalists  committed 
to  excellence  and  enterprise  as  we  create  a 
new  newspaper  for  our  vibrant,  multicultural 
community. 

FRESH  START:  New  Challenge! 

50  Major  Media  Companies. 

Over  100  Positions  Available 
www.MediaRecruiter.com 

EDITORIAI. 


EDITOR 

Growing  weekly  newspaper  with  a  180-year 
history  in  the  beautiful  Lake  Sunapee  region 
of  New  Hampshire  seeks  editor  to  lead  and 
train  a  young  staff  of  reporters.  Writing, 
copy  editing,  layout.  We're  looking  for 
someone  who’ll  put  his  or  her  heart  and 
soul  into  the  paper.  Send  resume  and  at 
least  three  examples  of  your  work  to: 

Matt  DeRienzo,  Executive  Editor 
Eagle  Publications  Inc. 

RR  2,  Box  301,  Claremont,  NH  03743 
(603)  543-3100,  ext.  112 


LOOKING  for  that  next  career  move?  Go  to 
The  Ogden  Newspapers,  Inc.  web  site  at: 
www.ogdennews.com/opportunities 


SPORTS  WRITER 

Immediate  opening:  Abilene  (TX)  Report¬ 
er-News,  EW  Scripps.  Pay  based  on  experi¬ 
ence  -  range  S24K  up.  Resume  and  clips: 
Human  Resources,  P.O.  Box  30,  Abilene  TX 
79604,  carterr@reporternews.com .  EOE 

EDITORIAL 


REGIONAL  CIRCULATION  MANAGER 
The  Omaha  World-Herald  has  an  opening  for 
a  Regional  Circulation  Manager.  This  position 
is  responsible  for  all  sales,  customer 
service  functions,  and  management  of  day 
to  day  operations  in  Lincoln  and  Southeast 
Nebraska.  Interested  individuals  must  be 
able  to  work  independently,  possess  the 
ability  to  motivate  a  staff  in  growing  circula¬ 
tion  and  provide  excellent  customer  service. 

A  degree  in  marketing  or  management 
is  preferred,  two  years  previous  circulation 
experience  a  must,  and  a  valid  driver’s  license 
and  proof  of  insurance  is  required. 

This  is  a  salaried  position  with  full  benefits. 

To  apply,  please  send  resume  to  the 
Omaha  World-Herald,  Attn:  Donna  Buscher, 

Personnel,  World-Herald  Square,  Omaha  NE 
68102;  FAX:(402)  444-1211  or  E-mail: 
dbuscher@owh.com 

_ EDITORIAI. _ 

GENERAL  ASSIGNMENT  REPORTER  wanted 
for  aggressive  afternoon  daily.  Will  cover 
breaking  news  and  do  enterprise  reporting. 

New  graduate  okay.  Send  resumes,  with 
clips  and  references  to:  John  Staed,  Bir¬ 
mingham  Post-Herald,  2200  Fourth  Ave.  N., 

Birmingham,  AL  35203.  E-mail  to: 

Jstaed@postherald.com 
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BUREAU  CHIEF,  SOUTH  KOREA 

Dow  Jones  Newswires  (www.djnewswires.com),  the  premier  business  and  financial 
news  service,  provides  real-time  global  economic,  corporate  and  resources  news  to 
financial  professionals  across  five  asset  classes:  equities,  fixed  income,  foreign 
exchange,  commodities  and  energy.  It  has  a  network  of  20  news  bureaus  in  the 
Asia-Pacific  region  and  is  seeking  to  hire  a  BUREAU  CHIEF  to  manage  its  South 
Korea  bureau  in  Seoul. 

Supervising  a  team  of  talented  reporters,  you  will  be  responsible  for  coordinating 
coverage  of  the  South  Korean  economic  news  file  in  English.  This  challenging  role 
requires  the  successful  candidate  to  possess  management  skills  and  clarity  of  judgment, 
as  well  as  strong  reporting  and  editing  ability.  Other  qualifications  include  several  years  of 
newswires  or  financial  news  experience,  knowledge  of  South  ILorean’s 
economy  and  markets,  and  fluency  in  written  and  spoken  Korean. 

If  you  want  to  work  for  one  of  the  world’s  top  financial  and  business  news 
companies,  you  are  invited  to  submit  a  cover  letter,  writing  clips  (maximum  5),  a 
comprehensive  resume  and  expected  salary  to: 

Julie  Koh,  Dow  Jones  Newswires 
10  Anson  Road,  International  Plaza,  #32-09,  Singapore  079903 
E-mail:  djnews.singapore.hr@dowjones.com.  Fax:  011-65-6225-3379 
Closing  Date  for  applications:  September  30,  2002 


DOmUIES^ 

^'newsvfires 

News  to  profit  by. 


EDITORIAL 


COORDINATOR 

(WEB  PRODUCER/CONTENT  DEVELOPER) 
PRIMARY  OBJECTIVE: 

Assist  the  communications  team  in  re¬ 
searching  and  utilizing  new  technologies  to 
meet  key  objectives. 

RESPONSIBILITIES: 

Assist  in  modifying  and  updating  the  content 
to  “Media  Central",  the  main  informational 
source  to  the  media.  Program  additional  fea¬ 
tures  into  the  site,  draft  exciting 
commentary,  keep  current,  up-to-date  in¬ 
formation,  drive  traffic,  and  upgrade  its  nav¬ 
igability.  Contribute  to  “NBA  News”,  respond 
to  fan  mail,  and  assist  with  departmental 
projects,  including  publications  and 
research.  Must  be  able  to  work  some  week¬ 
ends  and  night  assignments. 

REQUIRED  SKILLS: 

Proficient  in  HTML  coding,  Java,  Photoshop 
Adobe  Acrobat,  and  Flash.  Proven  writing 
experience  (We  would  like  to  review  exam¬ 
ples,  clips).  Posses  strong  written  and  verbal 
communications  skills. 

EXPERIENCE: 

Minimum  of  1  year  experience  as  a  produc¬ 
er/content  provider.  Minimum  of  2  years  ex¬ 
perience  in  a  professional  working  environ¬ 
ment.  Prior  experience  with  a  sports.com 
company  is  preferred.  Interest  and  knowl¬ 
edge  of  basketball  preferred. 

EDUCATION: 

Bachelor’s  degree. 

Certificate  of  web  site  design  or  program¬ 
ming  is  preferred. 

TO  APPLY  FOR  THIS  POSITION,  PLEASE 
VISIT  OUR  WEBSITE  AT  NBA.COM 
UNDER  EMPLOYMENT  OPPORTUNITIES 
PLEASE  REFERENCE  JOB  #203 


FEATURE  WRITER 

Outgrowing  your  job  as  a  features  writer? 
Want  to  stretch  your  bright  writing  skills?  Do 
you  have  the  sensibility  of  Oprah,  the  attitude 
of  Letterman,  and  the  humor  of  Bernie 
Mac?  Are  you  on  the  cutting  edge  of  whatever 
6  TV,  fashion,  lifestyle  trends?  THEN 
WE  HAVE  AN  OFFER  FOR  YOU!  We  need  a 
writer  whose  prose  is  tastier  than  a  burger 
from  a  George  Foreman  Grill,  whose  story 
ideas  are  juicier  than  The  Juicer.  Write 
about  everything  from  “Star  Wars”  geeks  to 
fashion  to  someone’s  journey  through  gas¬ 
tric-bypass  surgery.  AND  THAT’S  NOT  ALL! 
Move  to  Columbia,  SC,  a  vibrant  state  capital 
and  college  town  where  the  beach  and 
the  mountains  are  just  90  minutes  away. 
Work  in  a  creative  atmosphere,  where  en¬ 
terprise  is  encouraged  and  APPLYING  IS  SO 
EASY:  Send  us  your  resume  and  cover 
letter,  five  samples  of  your  work,  and  copy 
for  a  mini  “infomercial”  selling  yourself  to 
us.  ACT  NOW.  Interviews  are  limited.  Brian 
Tolley,  Assistant  Managing  Editor/Sports 
and  Features,  The  State,  P.O.  Box  1333, 
Columbia,  SC  29202. 

E-mail:  btolley@thestate.com 


REPORTER  III  -  The  Town  Talk  in  Alexandria, 
Louisiana  seeks  a  talented  reporter  with  5-8 
years  experience.  Primary  assignment  will 
be  to  cover  municipal  government.  Degree 
in  Journalism  or  English  required.  Please 
send  resume  and  work  samples  to  Joy 
Williford,  The  Town  Talk,  P.O.  Box  7558,  Al¬ 
exandria,  LA  71306  or  E-mail  to: 

personnel@thetowntalk.com 


www.editorandpubilsher.com 
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EDITORIAL 


HEALTH  EDITOR 

The  Seattle  Times  seeks  an  assigning 
editor  to  help  develop  a  newly  formed 
Health/Aging  Team.  Editor  will  help  create 
the  vision  as  well  as  execute  it;  he  or  she 
must  have  a  strong  news  sense,  a  consum¬ 
er-oriented  focus  and  the  ability  to  oversee 
daily  news  and  long-term  projects.  Respon¬ 
sible  for  a  five-reporter  team  that  writes 
across  departments  tor  both  news  and  fea¬ 
ture  sections.  Health  editor  also  plans  and 
coordinates  weekly  health  pages  and  must 
be  able  to  work  collaboratively  across  de¬ 
partment  lines  with  Business  News,  seat- 
tletimes.com,  features  and  other  sections. 
To  apply,  send  resume,  cover  letter  and 
clips  to  Patricia  Foote,  AME/Hiring  &  Staff 
Development,  P.O.  Box  70,  Seattle,  WA 
98111. 


HEALTH  REPORTER  I 

The  Seattle  Times  seeks  an  aggressive,  | 
versatile  beat  reporter  to  cover  health  and  ! 
medical  issues.  This  reporter  needs  the  i 
skills  to  stay  on  top  of  a  far-flung  beat,  ’ 
break  news,  generate  Page  1  enterprise, 
write  features  and  explain  how  complicated  ■ 
trends  in  health  Issues  -  such  as  declining  | 
Medicaid  payments  to  doctors  -  affect  real  j 
people.  This  person  also  needs  the  versatility  ; 
to  produce  consumer-focused  articles  for  j 
the  Health  Page.  Ability  to  work  as  part  of  j 
the  health/aging  team  is  a  must,  j 

Candidates  should  have  five  years  of  I 

metro<)aily  experience.  To  apply,  send  re-  1 
sume,  cover  letter,  clips,  story  ideas  and  a  ‘ 
brief  description  of  your  approach  to  the  ; 
beat  to  Patricia  Foote,  AME/TTiring  &  Staff  | 
Development,  The  Seattle  Times,  P.O.  Box  i 
70,  Seattle,  WA  98111.  | 

IMMIGRATION  REPORTER  j 

The  Herald  News,  an  award-winning  38,500  ; 
daily  located  15  miles  from  Manhattan,  : 
seeks  a  journalist  to  report  the  immigration  j 
phenomenon  transforming  our  region.  We  i 
need  a  writer  who  can  distill  complex,  shifting 
policies  into  clear,  concise  prose;  | 
chronicle  immigrants’  lives  and  experi-  ' 
ences;  and  firmly  but  sympathetically  ! 
explain  immigration's  effects  on  our  com-  i 
munities.  We  want  a  storyteller  who  uncovers,  i 
as  well  as  covers,  stories.  Spanish  ! 
language  fluency  is  a  must  as  is  at  least  a  ; 
year’s  daily  reporting  experience  or  a  grad-  | 
uate  journalism  degree  with  work 
experience  in  a  related  field.  Please  send 
resume,  clips,  references  and  salary  re¬ 
quirement  to  Stephen  McCarthy,  managing 
editor/assignment.  Herald  News,  1  Garret 
Mountain  Plaza,  P.O.  Box  471,  West  Pater¬ 
son,  NJ,  07424-0471.  Deadline:  Friday,  i 
September  27.  j 

MANAGER,  BUREAU,  BAY  CITY,  TEXAS  | 
The  Victoria  Advocate  is  seeking  a  versatile 
person  need  to  manage  the  Bay  City, 
Texas,  office,  of  our  40,000  daily  newspaper. 
Besides  directing  a  small  staff  to  publish  a 
weekly  supplement,  this  person  may 
also  make  sales  calls.  Organization  and 
people  skills  a  must;  experience  in  advertis¬ 
ing,  management  or  managing  a  small 
newspaper  required.  Contact  Penny  Swan, 
(361)  574-1275.  E-mail  resume: 
pswan@vicad.com  or  FAX:  (361)-574-1202. 

ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 


MANAGING  EDITOR  i 

Teaching  Tolerance,  winner  of  the  EdPress  j 
Golden  Lamp  and  an  Academy  Award  for  , 
Short  Documentary,  is  seeking  a  full-time  . 
managing  editor  for  its  print  and  on-line  pub-  j 
lications,  including  the  semiannual  Teaching  j 
Tolerance  magazine  and  its  Web  site,  i 
www.teachingtolerance.org/.  The  principal  I 
responsibilities  of  the  position  are  to  oversee  i 
production  of  print  and  on-line  editorial  I 
content  and  to  manage  day-to<lay  operations  i 
of  the  project.  Specific  duties  include:  i 
Coordinating  editorial  and  design  aspects  | 
of  production  scheduling:  Maintaining  ongo-  I 
ing  relationship  with  freelance  writers  and  ' 
developing  new  freelance  contacts;  Over-  i 
seeing  research  and  production  files;  Partic-  | 
ipating  in  editorial  “round-robin”  for  all  publi-  j 
cations.  Miscellaneous  duties  as  assigned 
by  director.  Position  requires  solid  writing, 
research  and  editing  experience,  proven 
managerial  skills,  an  interest  in  equity 
issues,  a  demonstrated  ability  to  work  under 
pressure  and  meet  deadlines,  and  an 
ability  to  bring  out  the  best  in  his  or  her  coL 
leagues.  We  offer  a  competitive  salary,  ex-  ; 
cellent  benefits  and  a  generous  retirement  . 
package.  If  interested  in  applying  for  this  I 
position,  please  submit  a  cover  letter,  re-  i 
sume,  and  two  recent  writing  samples  to:  [ 
Southern  Poverty  Law  Center  ATTN:  Human  i 
Resources  400  Washington  Avenue,  Mont-  j 
gomery,  AL  36104. 

We  are  an  Equal  Opportunity  Employer. 

M/F/D/V.  j 


NEWS  EDITOR 

The  Idaho  Statesman  has  an  immediate 
opening  for  a  news  editor.  The  ideal  candi¬ 
date  will  have  strong  news  judgment,  write 
compelling  headlines,  have  an  eye  for  detail  j 
and  an  appreciation  of  design.  We  offer  a  ; 
complete  benefit  package  and  a  promote-  { 
from-within  environment.  We  are  located  in  | 
Boise,  ID.  With  a  moderate  climate  and  four  j 
distinct  seasons  Boise  is  a  great  place  to  | 
live.  Send  cover  letter,  resume  and  clips  to:  ' 
Carolyn  Washburn,  Executive  Editor  j 

The  Idaho  Statesman  ! 

P.O.  Box  40,  Boise,  ID  83707  j 


REPORTERS 

One  of  America’s  best  mid-size  dailies  has 
restructured  its  newsroom  to  get  even  better. 
The  Lexington  Herald-Leader  is  looking 
for  energetic,  accountability-minded  report¬ 
ers  with  a  strong  record  of  breaking  news, 
digging  deep  and  story  telling.  Immediate 
openings  are  for  the  jobs  of  political  writer. 
Central  Kentucky  reporter  and  night  cops 
reporter.  Send  a  resume,  reference  list  and 
several  work  samples  to  Liz  Petros,  Re-  j 
cruitment  and  Development  Editor,  Lexington  j 
Herald-Leader,  100  Midland  Avenue,  [ 
Lexington,  KY  40508. 

E-mail:  lpetros@heraid-leader.com 


The  Ames  Tribune  seeks  an  ASSISTANT 
SPORTS  EDITOR  to  serve  as  night  editor  of 
local  copy,  cover  newsworthy  sports 
events,  help  in  planning  and  operation  of 
sports  department.  Strong  editing  skills  re¬ 
quired.  Send  cover  letter,  resume  and  clips 
to  David  Kraemer,  editor,  Ames  Tribune, 
317  Fifth  Street,  Ames,  lA  50010,  E-mail: 
dkraemer@amestrib.com,  or  call: 

(800)  234-8742 


REPORTERS  and  COPY  EDITORS  ! 
We  asked  our  staff  why  you  should  work  at 
the  News  &  Record,  a  100,000<irculation 
daily  in  Greensboro,  NC.  They  said: 

“The  N&R  has  a  great  stable  of  storytellers  j 
who  are  willing  to  share  their  tricks.  They  i 
helped  me  refine  my  craft.”  -  Kerry  Hall,  win-  | 
ner  of  the  2002  National  Press  Club  award  i 
for  excellence  in  geriatric  writing. 

“The  company  offers  the  most  extensive  [ 
collection  of  on-site  professional-  ! 
development  opportunities  I’ve  ever  heard  I 
of.”  -  Lydian  Bernhardt,  travel  editor.  ! 

If  you  like  what  you  hear  and  have  at  least  i 
two  years  of  experience,  please  send  a  letter,  ! 
resume  and  work  samples  that  demonstrate 
creativity,  initiative  and  news  judgment  to  i 
Sheby  Luck  Newton,  Recruitment  I 
Coordinator,  News  &  Record,  P.O.  Box  j 
20848,  Greensboro,  NC  27420. 


SPORTS  REPORTER/EDITOR 
Award-winning  weekly  newspaper  on  East  ' 
End  of  Long  Island  seeks  motivated  individual  I 
with  strong  writing,  photography,  layout  , 
and  organizational  skills  for  fulLtime  \ 
position  in  our  sports  department.  Respon¬ 
sible  for  a  section  that  covers  local  high 
school  and  college  athletics,  plus  various 
recreational  subjects.  Car  and  camera  re¬ 
quired.  Competitive  salary  and  benefits 
package.  Send  resume,  clips  to  Joseph  i 
Shaw,  editor.  The  Southampton  Press,  Box  i 
1207,  Southampton,  NY  11969.  No  phone  | 
calls,  please.  i 

I 

STAFF  WRITERS 

New  Times,  the  nation’s  largest  publisher  of 
alternative  newsweeklies,  has  immediate 
openings  for  experienced  writers  at  its  I 
hard-hitting  papers  in  Houston  and  Phoenix.  | 
We’re  looking  for  journalists  who  understands  i 
the  difference  between  magazine-style  report-  i 
ing  and  the  hurried  fact-finding  of  daily  pa-  ; 
pers.  The  ideal  candidates  ! 
will  have  a  solid  background  in  news  and  be  i 
able  to  create  in-depth,  welkrafted  stories  i 
based  on  solid  reporting  that  explore  the  ; 
issues,  events  and  personalities  of  their 
community.  Phoenix  applicants  should  have 
at  least  five  years  experience.  New  Times 
publishes  magazine-style  weekly  newspapers  j 
covering  local  news,  politics,  arts  and  i 
music  in  Phoenix,  Denver,  Miami,  Dallas, 
Houston,  San  Francisco,  l-os  Angeles,  Ft. 
Lauderdale,  Cleveland,  St.  Louis,  Kansas 
City  and  Oakland.  We  offer  competitive  sal¬ 
aries  and  benefits.  Qualified  applicants 
should  send  cover  letter,  resume  and  clips: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 

Npw  TimpQ 

P.O.  Box  5970,  Denver,  CO  80217 

I 

THE  BAY  CITY  TIMES  is  looking  for  an  expe¬ 
rienced,  highly  motivated  sports  writer.  Ap¬ 
plicants  should  have  daily  newspaper  expe¬ 
rience,  strong  writing  ability  and  page  lay¬ 
out/design  skills.  We  are  a  37,000  daily/ 
48,000  Sunday  circulation  paper  in  a 
vibrant  waterfront  community  on  the  edge 
of  northern  Michigan.  Excellent  pay  and  ben¬ 
efits.  Send  a  resume  and  six  clips  to  Bruce 
Gunther,  sports  editor,  311  Fifth  Street, 
Bay  City,  Ml  48708,  or  E-mail: 

bgunther^c-times.com 
No  phone  calls,  please 


MANAGE  THE  BEST 

New  Times,  the  nation’s  largest  publisher  of 
alternative  newsweeklies,  is  looking  for  ex¬ 
perienced  and  dynamic  editors  to  manage 
its  papers  in  Ft.  Lauderdale,  Kansas  City, 
Cleveland,  San  Francisco  and  Phoenix. 
We’re  searching  for  candidates  who  have  a 
fine  touch  with  copy,  a  firm  grasp  of  maga¬ 
zine-style  journalism,  and  the  confidence  to 
work  comfortably  with  a  staff  of  award-winn¬ 
ing  journalists.  Applicants  must  have  excel¬ 
lent  news  judgment  and  solid  management 
skills.  The  managing  editor  will  supervise 
the  day-to<lay  operations  of  the  editorial  de¬ 
partment  and  help  staff  writers  produce 
quality  news  and  feature  stories.  Exceptional 
writing  and  editing  skills  are  essential; 
the  interview  process  will  include  an  extensive 
editing  test.  New  Times  offers  competitive 
salaries  and  benefits.  Qualified  candidates 
should  send  a  cover  letter,  a  resume 
and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 


SUBURBAN  EDITOR  &  LIFESTYLE  EDITOR 
Suburban  Editor:  The  Press-Enterprise,  a 
180,000circulation  daily  serving  Inland 
Southern  California,  is  seeking  a  creative 
and  organized  editor  to  join  its  Metro  Desk. 
The  suburban  editor  oversees  four 
assistant  metro  editors  responsible  for  five 
local  zoned  editions  in  Riverside  County. 
The  suburban  editor,  who  also  supervises  a 
team  of  reporters  based  in  Riverside,  works 
with  the  bureau  editors  to  ensure  they  and 
their  staffs  are  spotting  trend  stories  and 
enterprise  opportunities  that  lead  to  all-zone 
or  A1  regional  stories.  This  editor  reports 
to  the  metro  editor  and  must  have  strong 
news  judgment,  line-editing  talent,  people 
skills  and  tearrvbuilding  abilities.  Experience 
running  a  bureau  and  working  as  an  assign¬ 
ment  editor  required. 

Lifestyle  Editor:  The  newspaper  also  has  an 
opportunity  for  an  innovative  editor  with  a 
solid  background  in  lifestyle  issues  ranging 
from  food  and  entertainment  to  health  and 
travel.  The  lifestyle  editor  is  in  charge  of 
planning  coverage  for  Riverside  and  San 
Bernardino  counties  and  for  working  with 
the  staff  to  develop  larger  trend  pieces. 
Emphasis  is  on  ability  to  coach  reporters; 
coordinate  coverage  with  other  news  de¬ 
partments;  assign  stories/photos/graphics 
as  needed;  edit  copy;  and  assure  quality 
and  quantity  of  content.  Three  to  five  years 
of  experience  as  a  features  editor 
preferred.  Spanish  language  skills 
desirable. 

Apply  to  Ray  Griffith,  Training  Editor,  The 
Press  Enterprise,  3512  14th  St.,  Riverside, 
CA  92501. 


The  Cape  Cod  Times  (50,000  daily,  60,000 
Sunday)  is  seeking  a  seasoned  COPY  EDITOR 
for  our  night  news  desk.  The  successful  can¬ 
didate  will  be  an  accomplished  headline  writer 
and  agile  wordsmith.  We’re  seeking  someone 
with  proven  news  judgment 
and  five  years  daily  experience.  Please 
send  work  samples,  copies  of  your  current 
newspaper,  resume  and  cover  letter  to; 

Craig  Scott,  Night  Editor,  Cape  Cod  Times 
319  Main  Street,  Hyannis,  MA  02601 
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EDITORIAL 

MARKETING 

PRESSROOM 

CIRCULATION 

THE  GAINESVILLE  SUN,  a  Pulitzer 
Prize-winning  New  York  Times  Co  newspaper 
in  North  Central  Florida,  is  seeking  applicants 
for  a  person  to  direct  the  photography  de¬ 
partment.  The  ideal  candidate  will 
have  a  proven  track  record  as  a  photogra-  j 

REGIONAL  MARKETING  DIRECTOR 

Brand  new  position  for  expanding  company! 

This  exciting  career  opportunity  for  a  strong 
Marketing  Director  has  many  compelling 
benefits  uncommon  to  those  traditionally  of- 

ASSISTANT  PRESS  DEPARTMENT 
MANAGER 

The  Press  Democrat,  a  New  York  Time 
Company  newspaper  in  Santa  Rosa  Califor¬ 
nia,  has  an  opening  for  Press  Department 
Assistant  Manager.  This  individual  would  re- 

CIRCULATOR:  Experienced,  mature  profes¬ 
sional  seeks  short  or  long  term  opportunity 
in  New  York.  Phone/Fax  (631)  588-2735 

EDITORIAL 

pher  and  manager.  Gainesville,  one  of 
America's  most  livable  cities,  is  home  to 
The  University  of  Florida.  For  consideration, 
please  reply  to  Jim  Osteen,  executive 
editor.  The  Gainesville  Sun,  P.O.  Box 
147147,  Gainesville,  FL  32614-7147. 

E-mail:  osteenj@gvillesun.com 

The  Las  Vegas  Sun  and  its  sister  newspaper. 

In  Business  Las  Vegas,  are  seeking  a 
BUSINESS  REPORTER  with  recent  experience 
at  a  daily  or  a  weekly  business  newspaper,  i 
Seeking  applicants  experienced  in  j 
covering  publicly  traded  companies  and  [ 
regulated  industries  who  know  their  way 
around  state,  federal  and  bankruptcy  j 
courts.  Experience  covering  banking,  insur-  j 
ance,  utilities  or  health  care  is  a  plus.  Com-  j 
petitive  salaries,  benefits  and  the  opportunity 
to  grow  in  one  of  the  nation’s 
fastest-growing  and  best  news  towns.  Con-  [ 
tact  Sun  Business  Editor  Steve  Green  at:  i 

sgreen@lasvegassun.com  I 

TWO  CRITICAL  night  shift  positions.  NEWS  | 
DESIGNER.  Expertise  in  lA  and  sports,  j 
copy  editing,  QuarkXPress,  Photoshop. 
Also,  REPORTER  with  experience,  ' 
versatility.  Send  resume,  cover  letter  and  i 
samples  to  Diana  Kurutz,  The  Times  j 
Leader,  15  North  Main  Street,  Wilkes-Barre,  i 
PA  1871 1 .  No  phone  calls  or  E-mails.  j 

“editorial  assistantTnews^editor^  ^ 

FEATURES  WRITER/ COPY  EDITOR 
RESEARCHER/  PHOTOGRAPHER/  PICTURE 
EDITOR/  CRITIC/  MANAGING  EDITOR 
Journalistusa  is  the  online  search  engine 
used  by  publishers  and  editors  to  access 

the  resumes  of  freelance  editorial  ! 

and  production  staff.  I 

www.journalistusa.com 
OR  Call:  (323)  932-7885 

_ MAILROOM _ 

MIAMI  HERALD 
MAILROOM  CREW  CHIEF 
Experienced  insert  machine  operator 
needed.  Operate  and  maintain  Heidleberg/ 
Harris  13  &  14/72  along  with  GMA  lOOOA 
inserters.  4-day/night  weeks,  10-hour 
shifts.  Must  have  strong  mechanical  skills. 
Supervisory  experience  a  plus.  Excellent 
benefits  include  401(k)  and  stock  plans. 
Water  sports  capital  of  the  world.  Part  of 
Knight  Ridder.  Call  Jeff  Sauls  (305) 
3764665  or  fax  resume  to  Job  Code  MR-IV 
at  (305)  376-2870. 


fered  by  most  communications  companies: 
A  strikingly  beautiful  geographical 
landscape,  just  20  minutes  form  Lake 
Tahoe;  an  enormously  comfortable  lifestyle 
and  the  opportunity  to  work  for  a  highly  re¬ 
spected,  family-owned  newspaper-  Swift 
Newspaper  Company. 

This  position  will  reside  in  the  brand  new, 
two-story  professional  building  of  the  Nevada 
Appeal  in  Carson  City,  Nevada,  and 
will  report  directly  to  the  Associate  Publish¬ 
er/Regional  Director  of  Sales  and 
Marketing.  Tahoe  Carson  Area  Newspapers 
is  comprised  of  six  community  newspapers 
as  well  as  two  Internet  Companies, 
(reno.com  and  tahoe.com)  all  located 
around  lovely  Lake  Tahoe  and  the  Nevada 
State  Capital,  Carson  City. 

It  is  mandatory  that  candidates  have  at  lest 
five  years  of  newspaper  experience  as  either 
a  Vice  President  of  Marketing,  Marketing  Di¬ 
rector  or  Marketing  Manager  at  a  daily 
newspaper.  It  is  also  preferred  that  the  ideal 
candidate  hold  a  college  degree  in  marketing 
or  comparable  curriculum. 

Candidates  must  also  possess  proficiency 
in  Excel,  QuarkXPress,  Adobe  Photo  Shop, 
Power  Point,  as  well  as  a  vast  knowledge  of 
statistical  and  informational  sources  for  ad¬ 
vertising,  circulation  and  the  Internet. 

John  DiMambro 
Director  of  Sales  &  Marketing 
Tahoe  Carson  Area  Newspapers 
P.O.  Box  2288,  Carson  City,  NV  89702 
Or  FAX  resume  to:  (775)  887-2419 
Solid  benefits  package  include  401(k)  re¬ 
tirement  plan,  deferred  compensation  plan, 
medical,  vision  and  dental  health  insurance. 

PRESSROOM 


PRESSROOM  FOREMAN 
107  year-old  family  newspaper  seeks  expe¬ 
rienced  press  foreman  for  9  unit  Goss 
Urbanite  with  Cary  pasters.  22,000  daily 
with  some  commercial  printing.  Contact: 

Kyle  Osteen  kosteen@theitem.com 
(803)  774-1254  Fax  (803)  774-1210 

WEB  PRESS  OPERATOR 
Responsible  for  performing  the  fundamentals 
of  offset  printing  by  loading  the  reels 
and  setting  up  the  press.  Full-time  benefit 
package.  Apply  to  Great  Falls  Tribune,  205 
River  Drive,  S,,  Great  Falls,  MT  59405.  EOE 


If  you  don’t 
see  a  category 

that  fits  your  needs,  UHLAaSilMlyU 
please  call  us  at  888.825.91  49. 

For  space/material  deadlines  call: 

Hazel  Preuss  at  646.654.5302 
- details  at  www.editorandpublisher.com — 

18  EDITORS;  PUBLISHER  CLASSIFIEDS  S EPTEM  B E R  1 6 ,  2002 


port  to  the  Press  Department  Manager  and  i 
assist  in  all  facets  of  the  operation  to  meet 
department  goals,  including  but  not  limited 
to,  managing  staff  and  work  processes, 
training  and  evaluating,  coordinating  with 
supporting  departments,  preparing  reports, 
ordering  department  materials  and 
supplies,  and  managing  various  pressroom 
projects. 

Qualifications:  i 

The  qualified  candidate  should  possess  the 
skills  necessary  to  carry  out  the  responsibil¬ 
ities  listed  above;  have  offset  press  operating 
experience;  have  strong  mechanical  and 
maintenance  background;  should  be  com-  ' 
puter  literate;  have  excellent  organizational,  ; 
verbal  and  writing  skills;  have  at  least  three  ■ 
years  of  pressroom  supervisory  experience 
in  high  quality  deadline  oriented  environment. 
VJe  offer  a  competitive  salary  and  an  excel¬ 
lent  benefits  package.  Qualified  applicants 
should  forward  a  resume  and  salary  history 
by  fax  or  E-mail  to:  Press  Department  Man¬ 
ager  FAX:(707)  521-5365.  E-mail: 
jmoore@pressdemocrat.com 


PRODUCT  MANAGEMENT  j 

DIRECTOR  OF  | 

ADVERTISING  PRODUCT  MANAGEMENT  | 
Established  software  company,  seeks  a  Di-  j 
rector  of  Product  Management  with  at  least  j 
10  years  experience  in  working  with  news-  | 
n.aper  advertising  solutions.  The  ideal  candi¬ 
date  will  also  have  extensive  experience  in¬ 
stalling,  supporting,  and  preferably  design¬ 
ing,  software  applications. 

Send  cover  letter  and  resume  via  E-mail  to: 

AnnDodds2002@aol.com  ! 

Or  call  1  (877)  298-0227  I 

for  more  information  I 


-POSITIONS  WANTED- 


ADMINISTRATIVE 

PUBLISHER/GENERAL  MANAGER/ 
SALES  DIRECTOR 

Company  falling  asleep?  I  can  put  the  fire 
back  in  the  business.  Seasoned  executive 
with  22  years  publishing  and  sales  experi¬ 
ence  in  the  newspaper  and  magazine  indus¬ 
try.  Will  work  as  employee,  consultant  or 
sweat  equity  position.  Call:  (954)  452-3371 
or  E-mail:  sunpub@bellsouth.net 

"I  thouglil  if  1  aiuld  par.ichute  Ix’hincI  encm\' 
lines  in  a  way  and  join  the  journalistic  profe.s- 
sion.  that  1  coultl  Ixgin  to  let  my  [XTsixtctive 
aliout  iKilitics  seep  in  and  madx*  influence 
the  prc-sentation  of  [xilitics.” 

-.kilin  F  Kenixih.lr.  fitlitor.Gcuyje.  1‘Xt().1999 


“Happiness  lies  in  the  joy  of 
achievement  and  the  thrill  of 
creative  effort.” 

-  Franklin  Delano  Roosevelt 


BUREAU  EDITOR/ 

WRITING  COACH/REPORTER 
If  you  are  looking  for  an  award-winning  editor 
who  is  known  for  his  mentoring  skills 
and  still  enjoys  reporting,  then  you  need  to 
interview  our  candidate.  After  12  years 
with  the  same  company  (including  five  pro¬ 
motions)  the  time  has  come  to  make  use  of 
these  skills.  He  is  a  man  who  enjoys  men¬ 
toring  challenges  rather  than  managing  a 
complete  newsroom.  Pay  no  fee!  His  current 
employer  is  paying  our  fee  to  outplace 
him.  Want  more  information?  Call,  write,  fax 
or  E-mail  GOOD  NEWS  at: 

GOOD  NEWS 

Suite  245  North,  Alpine  Centre 
Bettendorf,  lA  52722 
Phone:  (563)  3594877 
FAX:  (563)  359-8539 

E-mail:  greene@goodnews-searchfirm.com 


NEWS  EDITOR/MANAGING  EDITOR-SPANISH 
A  seasoned  pro  with  years  of  experience  in 
some  of  the  most  prestigious  Spanish  lan¬ 
guage  publications  in  the  US.  Local  and 
world  news  as  well  as  business.  Strong 
managerial  skills  to  top.  Seeks  position  with 
a  solid  publishing  company  going  for  the 
Hispanic  market. 

E-mail:  spanjournalist@aol.com 


COPY  EDITOR/DESIGNER/PAGINATOR 
Seeks  position,  lngridrice@bellsouth.net 
(386)  760-9776  www.cecilandingrid.com 

OPERATIONS/PRODUCTION 

OPERATIONS/PRODUCTION  EXECUTIVE 
Experienced  with  proven  skills  and  reputation. 
21  years  with  NYT  Company,  7+  with 
McClatchy.  Ken  Duffield,  P.O.  Box  358685, 
Gainesville,  FL  32635.  (954)  5994044. 
Kenginnyd@Yahoo.com 
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No  Sales  Staff  Should  Be  Without  One 

Publishers,  General  Managers  Advertising  Executives, 
Circulation  Managers,  Marketing  Managers,  Advertising 
Agency  Executives,  New  Media  Executives,  etc. 


Find  The  Information  You  Want  Instantly 

Access  the  Year  Book  information  instantly  with  a  fully 
indexed,  searchable  database  that  allows  you  to  target  the 
U.S.  and  Canadian  newspaper  industry 


It's  Easy,  It's  Fast,  It's  Simple 

The  fast,  menu  activated  search-and-display  capability  of  our 
CD-ROM  makes  finding  data  and  compiling  lists  easier  than 


Customize  Your  Search  By  Any  Field 

Search  newspapers  by  Titles,  Personnel  Names,  City,  State, 
County  and  Zip  Codes.  Search  for  special  topic  editions; 
Religious,  Ethnic,  Alternative.. ..and  much  more! 


I 


Exportable  Data  For  Mail  Merge  M 

All  the  information  can  be  exported 

to  your  PC  in  a  wide  range  of  file  \ 

formats.  Customize  mailing  lists  for  1 

each  of  your  communications  projects 

from  traditional  mass  mailings  to  broadcast 

e-mails  to  telemarketing.  Create  your  own  contact 

management  database  with  applications  like  Act  or  Access. 


CD-ROM  Sections 

The  Year  Book  CD-ROM  lists  over  90,000  personnel  names 
including  all  U.S.  Dailies,  U.S.  Weeeklies,  Canadian  Newspapers, 
Foreign  Newspapers  and  Mechanical  Equipment  sections... 

...  names  of  contacts  and  their  areas  of  responsibility,  plus  other 
critical  information  about  newspapers,  newspaper  suppliers  and 
service  companies 


SYSTEM  REQUIREMENTS:  Windows  95,  98  and  NT  -  32  MB  of  RAM  minimum,  SVGA  Monitor  or 
higher,  10  MB  available  hard  drive  space.  Macintosh  -  MACINTOSH  PLUS  or  higher,  OS  V6.0.7  or  later, 
2.5  MB  RAM  minimum,  2  MB  available  hard  drive  space.  OOS  -  VGA  monitor  or  higher,  OOS  3.3  or 
higher,  Microsoft  CO-ROM  extensions,  640K  RAM,  3MB  available  hard  drive  space. 


CD-ROM  WITH  EXPORT  CAPABILITIES  :  $895 


For  more  information  or  to  order  call  Brian  Wells.  (800)  336-4380  ext.  1  or  order  online  at  www.editorandpublisher.com 


More  executives  need 
to  “make  it  a  priority 
to  promote  women.” 

—  KAREN  JURGENSEN 

USA  Today 


{continued  from  page  12}  in  Norfolk, 

from  1983  to  1993,  and  currently  is  editor 
of  The  Oregonian  in  Portland.  “For  a  while, 
there  were  always  five  or  six  of  us,  and  that 
was  it.  Now  it  is  getting  a  lot  better.” 

Carole  I.eigh  Hutton,  who  became  the 
first  woman  editor  at  the  Detroit  Free  Press 
in  June,  succeeding  the  late  Robert  G. 
McGruder,  agrees.  “I  don’t  think  it’s  unus¬ 
ual  or  exceptional  anymore,”  Hutton  says. 

Others  are  not  so  sure.  “We’ve  chipped  at 
the  glass  ceiling,  but  we  haven’t  broken 
through,”  says  Jodi  Enda,  a  White  House 
correspondent  for  Knight  Ridder  and 
president  of  Journalism  And  Women  Sym¬ 
posium  (JAWS).  “You  can  name  a  number 
of  women  who  are  [editors]  at  major 
papers,  but  it’s  still  just  a  small  percentage.” 

Pam  Johnson,  who  served  as  executive 
editor  of  The  Arizona  Republic  from  1996 
to  2001,  also  thinks  the  number  of  women 
editors  remains  too  low.  “I  share  concerns 
about  women  still  not  being  at  the  top 
levels,”  says  Johnson,  who  took  a  teaching 
position  at  the  Poynter  Institute  in  St. 
Petersburg,  Fla.,  after  an  ownership 
change  at  the  paper.  “It  seems  like  we’re 
stalled,  and  I  don’t  know  why.” 

Fitting  the  job  to  the  tee 

Most  publishers  contend  that  a 
major  requirement  in  choosing  an 
editor  is  finding  someone  who  shares  their 
vision  for  the  paper,  their  approach  to 
news  coverage  and  daily  operations  —  be 
it  man  or  woman.  In  theory,  that  approach 
should  put  most  candidates  on  an  even 
playing  field  as  they  contend  for  the  top 
editor’s  spot.  In  reality,  however,  it  tends 
to  give  a  man  the  advantage  if  the  one 
doing  the  hiring  is  also  a  man. 

“The  male  culture  at  newspapers  tends 
to  be  self-perpetuating,”  the  Media 
Management  Center  study  states.  “Those 
in  control  follow  the  human  tendency  to 
hire  and  promote  others  like  themselves.” 
Ten  of  the  15  CEOs  and  presidents 
interviewed  for  the  study  said  the  informal 
network  at  newspapers  still  favors  men, 
researchers  add. 

While  the  same  study  indicates  the 
percentage  of  women  publishers  is  up,  to 
14%  this  year  from  a  paltry  8%  in  2000, 
the  group  hiring  top  editors  is  still 
overwhelmingly  male  and  likely  to  hire 
other  males.  “They  are  not  playing 


“There  was  a  huge 
stall ...  in  the  late 
’80s  and  early  ’90s.” 

—  SANDRA  MIMS  ROWE 

The  Oregonian,  Portland 


Women  have  “chipped 
at  the  glass  ceiling,” 
but  haven’t  broken  it. 

—  JODI  ENDA 

Journalism  And  Women  Symposium 


racquetball  with  the  publisher  or  meeting 
in  the  locker  room,”  Enda  of  JAWS  says  of 
women  editor  candidates.  “We  don’t  play 
the  political  game  that  men  have  mastered 
in  order  to  climb  the  ladder.” 

Jurgensen  of  USA  Today  says  the 
favoritism  can  change  only  if  pressure  is 
put  on  newspaper  owners  to  give  women 
an  equal  look.  “It  takes  company 
executives  who  will  make  it  a  priority  to 
promote  women  for  women  to  get  hired,” 
says  Jurgensen.  “It  takes  really  proactive 
management.” 

AH  shook  up 

Publishers  also  seem  to  be  taking  fewer 
risks  with  women  they  don’t  know  than 
with  men  they  don’t  know,  seeking  to 
promote  women  to  top  editor  jobs  from 
inside  the  organization  instead  of  going 
outside.  Among  women  editors  hired  at 
major  papers  in  recent  years,  nearly  all  — 
such  as  Jurgensen,  Lipinski,  Hutton,  and 
Sullivan,  as  well  as  Executive  Editor  Vivian 
Waixel  of  The  Record  in  Hackensack,  N.J., 
Melanie  Sill  of  The  News  ^  Observer  in 
Raleigh,  N.C.,  and 
Vicki  Gowler  of  the 
Saint  Paul  (Minn.) 

Pioneer  Press  — 
already  were 
employed  there. 

“I  think  there  was 
a  relief  that  there 
would  be  a  continu¬ 
ity,”  says  Hutton, 
who  had  served  as 
managing  editor  for 
six  years  prior  to 

taking  the  top  post.  “They  knew  me.  They 
knew  what  to  expect.” 

But  waiting  for  your  chance  and  putting 
in  the  time  at  a  newspaper  doesn’t  always 
mean  a  promotion  at  the  end  of  the 
tunnel.  Just  ask  Pam  Fine,  who  served  as 
managing  editor  for  eight  years  at  the  Star 
Tribune  in  Minneapolis,  only  to  be  passed 
over  for  the  editor’s  job  this  year  when 
Editor  Tim  .1.  McGuire  retired. 

Fine,  45,  didn’t  wait  long  to  leave  the 
paper  after  President  and  Publisher  J. 
Keith  Moyer  chose  Anders  Gyllenhaal  of 
The  News  &  Observer  to  replace  McGuire, 
announcing  her  resignation  within  a  few 
weeks.  “When  I  was  leaving,  many 
women  staffers  came  to  talk  to  me  about 


At  the  Star  Tribune  in  Minneapolis,  Pam  Rne 
moved  out  and  Anders  Gyllenhaal  moved  in. 


how  much  they  valued  having  a  woman 
in  the  top  leadership  roles,”  Fine  tells 
E^P.  “I  think  they  felt  a  kinship.”  Moyer 
did  not  return  calls  seeking  comment  on 
Fine’s  departure. 

It  is  hard  to  write  off  Fine’s  experience  as 
sheer  sexism  —  or,  on  the  other  hand,  sour 
grapes  —  given  the  many  elements  in¬ 
volved  in  a  publisher’s  choice  of  an  editor. 
Moyer  may  have  wanted  to  find  an  out¬ 
sider  to  give  the  paper  a  fresh  viewpoint,  or 
he  may  not  have  shared  a  certain  vision  for 
the  paper  with  Fine. 

In  the  ghetto 

Still,  it  points  to  the  fact  that  many 
publishers  who  are  happy  to  hire  women 
as  managing  editors,  as  metro  editors, 
and  for  other  supervisory  posts,  remain 
reluctant  to  promote  women  to  the 
highest  jobs.  Some  longtimers  contend 
that  certain  newspapers  believe  having  a 
woman  in  the  second-tier  or  third-tier 
positions  of  power  is  enough. 

“It’s  become  the  ghetto,”  says  Arlene 
Morgan,  a  workshop  director  at  Columbia 
University’s  Grad¬ 
uate  School  of 
Journalism  and 
former  assistant 
managing  editor  at 
The  Philadelphia 
Inquirer,  describing 
the  managing- 
editor  position 
for  women.  “I 
think  some  places 
want  a  mix  —  that 
means  a  woman 

managing  editor  and  a  male  editor.” 

Statistics  show  women  are  making 
some  strides  at  the  managing-editor  level, 
with  the  percentage  of  women  among 
managing  editors  in  the  top  papers  at 
39%,  according  to  the  Media  Management 
Center  study.  That’s  a  slight  increase  from 
38%  in  2000  —  and  nearly  twice  the 
percentage  of  women  in  top  editor  slots. 

Some  industry  leaders  believe  women 
need  to  first  hold  those  secondary  jobs  for 
experience  before  grabbing  top  editors’ 
spots.  “It  takes  a  certain  amount  of  train¬ 
ing  and  time  to  become  qualified,”  says 
Allen  H.  Neuharth,  retired  chairman  and 
CEO  of  Gannett  Co.  Inc.  and  the  creator  of 
USA  Today.  “More  men  than  women  have 
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“My  kids  were  raised 
on  many  a  copy 
desk.” 


—  JULIA  WALLACE 

The  Atlanta  Journal-Constitution 


“You  end  up  with 
a  clash  in  working 
I  styles.” 


“I  wanted  to  do  well 
and  not  let  women 
down.” 


—  MARTHA  STEFFENS 

University  of  Missouri 


—  DERBY  KRENEK 

Newsday,  Melville,  N.Y. 


been  there  longer,  and  there  are  still  some 
decision-makers  who  don’t  believe  woman 
should  be  in  those  [top  editor]  positions  — 
that  will  be  overcome.” 

The  Record s  Waixel,  who  spent  about  30 
years  at  her  company  before  being  named 
top  editor,  agrees  that  time  for  training  is 
important.  “You  have  to  have  a  meaningful 
pool  to  choose  from,”  she  says.  “You  have 
to  have  people  with  the  credentials  in 
waiting.”  But,  she  adds,  that  should  not  be 
used  as  an  excuse  to  make  women  wait. 

And  it  doesn’t  explain  why  the  number 
of  women  being  hired  as  managing 
editors  apparently  is  still  going  up,  while 
the  number  reaching  the  next  tier  is 
going  down. 


Gary  B.  Pruitt,  chairman  and  CEO  of  the 
McClatchy  Co.,  the  Bee's  parent.  “We  strive 
to  have  a  culture  where  there  is  a  tolerance 
and  acceptance  of  that  diversity.” 

Moore,  ASNE’s  diversity  chairman,  says 
more  companies  must  follow'  the  Bee's 
lead.  “Newsrooms  have  got  to  become 
more  family-friendly  and  mother-friendly,” 
he  says.  “Create  an  environment  where 
someone  with  commitments  to  family  can 
do  it  without  sacrificing  careers.” 


Family  ticH  h 

But  even  when  women  get  that  I 

chance,  a  certain  number  are  apt  to  ■ 
turn  down  the  promotion  because  K 

they  don’t  want  to  put  strain  on  their  1 
families  and  home  lives,  according  to 
publishers  and  newsroom  veterans. 
Although  more  working  women  are  ^ 

trying  to  “have  it  all  ”  with  a  career  |p 

and  a  family,  few  want  to  jump  from  t 

the  moderately  heavy  workload  of 
a  managing  editor  or  metro  editor 
to  the  even  more  demanding 
responsibilities  of  top  editor. 

“I’ve  found  it  much  harder  to  talk 
women  into  the  roles  of  greater 
responsibility  than  I  thought,”  says 
Lipinski,  who  recalls  her  own  decision 
to  reject  a  promotion  eight  years  ago 
when  she  was  on  maternity  leave.  “Many 
women  don’t  want  to  give  up  the  time,  or 
cannot  give  it  up.” 

Julia  Wallace,  who  became  the  first 
woman  editor  of  The  Atlanta  Journal- 
Constitution  in  July,  says  juggling  time  for 
her  7-  and  10-year-old  daughters  remains  a 
tough  task.  “My  kids  were  raised  on  many 
a  copy  desk,”  Wallace  says.  “After  Sept.  11, 
2001,  they  didn’t  see  Mom  for  a  month.” 

Responding  to  the  needs  of  today’s 
women  as  mothers,  wives,  and,  often, 
family  leaders,  is  occurring  slowly  in  the 
industry.  At  least  one  newspaper.  The 
Sacramento  (Calif.)  Bee,  has  its  own  day¬ 
care  center,  while  others  have  instituted 
more  flexible  schedules  for  all  employees 
who  must  deal  with  family  needs. 

“It  is  a  high  priority’  for  us,”  declares 


Pressure  points 

While  accolades  and  making  history 
come  with  being  named  the  first  woman 
editor  of  a  major  newspaper,  so  does  a 
special  pressure  to  perform,  some 
newsw’omen  say.  For  at  least  a  few,  feeling 


lifesty  le.  Geneva  Overholser,  who  spent 
6  V 2  years  as  editor  of  The  De.s  Moines 
(Iowa)  Repster  before  stints  as  The 
Washington  Post's  ombudsman  and  a 
syndicated  columnist,  left  to  teach  journal¬ 
ism  at  the  University  of  Missouri  in  1999  to 
give  herself  some  peace  of  mind.  “I  spent 
years  following  my  job,  and  I’m  not  sure 
that’s  a  good  idea,”  she  writes  in  a  piece  for 
the  Media  Management  Center  study. 

Overholser  adds  that  she  recently 
received  several  offers  for  editing  jobs  that 
she  likely  would  have  jumped  at  in  the 
past,  but  now  would  not  want  to  take.  It’s 
unlikely  that  one  of  the  reasons  she  cited 
for  that  decision  —  being  in  the  final  year 
as  a  parent  “with  someone  still  living  at 
home”  —  would  come  from  a  male  editor. 

Quitting  the  fast  track  in  your 
prime  to  avoid  stress  is  hardly  a 
female-only  phenomenon.  But  is  it 
more  pervasive  among  women? 

M  Martha  Steffens,  who  was  top  editor 
at  the  Press  £5?  Sun-BuUetin  in  Bing- 
hamton,  N.Y.,  and  the  San  Francisco 
Eiraminer  before  taking  her  current 
.  ^  job  at  the  U niversity  of  Missouri, 

»  says  the  male  dominance  in  the 
publisher’s  office  can  drive  some 
away.  "The  majority  of  publishers  are 
1^^  still  men,”  she  tells  EStiP.  “V’ou  end  up 
with  a  clash  in  working  styles.” 


Overall  treatment  bv  the  public, 

:-s  Julia  Wallace  (in  red)  meets  with  department  heads.  and  even  the  publisher 

that  they  are  carrying  the  torch  for  women  who  hired  the  editor  also  can  take  a  toll  on 
in  the  business  can  create  even  more  women  editors,  some  of  them  say.  Several 

aiLxiety  in  an  already  stressful  job.  Should  editors,  especially  those  who  broke  the 


that  they  are  carrying  the  torch  for  women 
in  the  business  can  create  even  more 
aiLxiety  in  an  already  stressful  job.  Should 
they  succeed,  of  course,  the  praise  will 
come.  But  if  they  fail,  does  that  mean 
another  woman  will  have  a  tougher  time 
getting  the  same  job  in  the  future? 

“I  wanted  to  do  well  and  not  let  women 
down,”  says  Debby  Krenek,  who  became 
the  first  w  oman  editor  of  the  New'  York 
Daily  Neu's  in  1997  and  was  replaced  in 
2000  by  Edward  Kosner.  “I  felt  like  if  I  did 
a  good  job,  it  would  help  all  women,”  says 
Krenek,  now  associate  editor  for  special 
projects  for  Newsday  in  Melville,  N.Y. 

Soeteber  in  St.  Louis  agrees.  “There  is 
still  a  fear  that  if  you  fail,  they  might  be  less 
willing  to  choose  another  woman,”  she  tells 
Ei^P.  “It  makes  you  more  perfectionist, 
maybe  too  much  so.” 

Some  have  left  the  industry'  altogether, 
at  least  partly  out  of  the  need  for  a  calmer 


barrier  for  women  at  their  papers,  report 
being  seen  in  a  different  light. 

“Part  of  it  is  the  image  people  have  of 
what  an  editor  is,”  says  Sill  in  Raleigh.  “I 
would  put  it  under  the  category  of  one  of 
those  issues  that  never  get  solved.” 

Veteran  newspeople  say  the  key  is  not 
to  let  it  affect  your  best  news  judgment 
and  not  just  imitate  the  man  who  came 
before.  “I  worry  that  [such  pressures] 
cause  some  women  to  put  pants  on  and 
become  men,”  says  Columbia’s  Morgan, 
stressing  that  a  w  oman  w  ho  just  repeats 
the  work  of  a  man  is  not  taking  advantage 
of  her  position  to  e.xert  a  woman’s 
influence.  “Then  vou  have  no  effect.”  [1 


Coming  soon:  An  in-depth  look  at  female 
publishers. 
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A  Date 
Which 
Will  Live 

IN  INEAMY 


a«-r4»i  ftMCIAL  f/11  AiCTlOH 

WIIAPt  MAIN  NfW»  *  trOATS 


SOME  OF  THE  MOST 
creative  or  effective 
front  pages/special- 
section  covers  published 
this  Sept.  11. 


ST.  LOUIS  POST-DISPATCH 


A ITIAR  TILVT  ( ;i  LVNGED  I  S  ALL 


tIo«  (Htnce 


1  LOVE  THIS  OTY. 

WT  THERE  ISA 
FEAR  HERE  NOW.* 


Antmto  &qnt55-i9lnu5 


A  Moment 
OF  Silence 


A  Year  After 


>RVAM  l-SKhf.lN  lINDfK  lILK.Iill 


AMERICA 


Shc;Star-icbftcr 


ft;  mt-*  m  i*>i 

Sept.  11,  2001 

Olif  sturies,  from  Alabama  lo  New  York 


Hei^htaned  alert  sharpens 
edge  of  the  day^  emotkms 
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®  Courier  Press 


The  U.S.  and  Canada  currently  contribute  more  than  a  quarter 
of  International  Newspaper  Color  Quality  Club  membership 

BY  JIM  ROSENBERG 

OF  THE  50  NEWSPAPERS  FROM  VJ  COUNTRIES  ON 
four  continents  that  gained  2002-2004  mem¬ 
bership  in  the  International  Newspaper  Color 
Quality  Club  for  outstanding  color  reproduction, 
14  editions  of  12  titles  are  from  North  America. 
New  members  were  chosen  from  among  156  entrants  according 
to  production  experts’  evaluations.  Each  entrant  receives  a  detailed 
assessment  to  help  in  developing  color-quality  controls.  Selection 
is  administered  by  the  Newspaper  Association  of  America  and 
Ifra,  the  international  association  for  news-publishing  technology. 


The  Pacific  Area  Newspaper  Publishers’ 
Association  also  supports  the  club. 

Begun  by  lira  and  later  promoted  by 
NAA,  the  club  spread  in  North  America 
after  The  Plain  Dealer,  Cleveland,  became 
one  of  26  members  in  1996.  Since  then, 
said  NAA  Senior  Vice  President  for 
Technology  Tom  Croteau,  U.S.  papers  have 
seen  “dramatic”  color  quality  improvement. 

The  Toronto  Star  and  The  Globe  and  Mail 
(two  editions)  join  The  Plain  Dealer  and 
other  U.S.  members;  The  New  York  Times-, 
Los  Angeles  Times  (two  editions);  St.  Peters¬ 
burg  (Fla.)  Times-,  The  Columbus  (Ohio) 
Dispatch-,  Rochester  (N.Y.)  Democrat  and 
Chronicle  -,  The  Commercial  Appeal, 
Memphis,  Tenn.;  The  Fayetteville 
Observer-,  Pensacola  (Fla.)  News  Journal-, 
and  Evansville  (Ind.)  Courier  &  Press. 

The  last,  the  club’s  only  flexo-printed 
paper,  also  took  first  place  in  the  four-color 
newspaper  category  of  the  2001  Web 
Printing  Association’s  annual  competition 
(postponed  from  last  October).  A  special 
industry  group  of  the  Printing  Industries 
of  America,  WPA  held  its  contest  this  year 
in  conjunction  with  the  Web  Offset 
Association’s  50th  annual  conference. 


“We  have  some  extremely  talented  peo¬ 
ple  here,”  said  Production  Director  Dennis 
Ray,  pointing  to  the  need  to  maintain  “tight 
tolerances”  in  production  values  because 
“flexo  can  look  really,  really  bad  if  you  don’t 
stay  on  top  of  it.”  To  achieve  award-winning 
results,  he  added,  staffers  expend  “a  lot  of 
effort  to  stick  to  those  standards  every  day.” 

It  isn’t  the  first  time  water-based  flexo 
(inks  metered  from  an  anilox  roller  onto  a 
photopolymer  relief  plate)  took  honors  in 


Changes  in  rales  governing  admission  to  the 
International  Newspaper  Color  Quality  Club  were 
decided  during  a  meeting  at  Nexpo  last  year  —  “to 
help  maKe  the . . .  club  more  appealing  to  newspapers 
worldwide,”  said  NAA  Technology  Vice  President  Tom 
Croteau.  Instead  of  qualifying  only  those  awarded  a 
minimum  number  of  points  in  evaluations,  the  club 
now  takes  the  50  highest-scoring  newspapers. 

Changes  were  made  to  the  main  evaluations  of 
general  print  quality  colorimetric  values,  and 
standard  image  reproduction.  More  pictures  and 
test  images  are  reproduced,  more  measurements 


the  event  where 
oil-based  offset 
(blanket-printed 
litho)  dominates. 

And  this  year, 
second  place  was 
won  by  flexo’s 
newest  site,  the 
Lincoln  (Neb.) 

Journal  Star. 

Almost  as 
pleased  with 
the  runner-up 
as  his  own  paper,  Ray 
said  that  he  wishes  more  flexo-printed 
newspapers  competed  for  suc'n  recognition. 

The  Courier  Press  first  qualified  for  the 
club  in  1998.  It  also  placed  first  in  2000  in 
the  WPA  four-color  nonphotographic  art 
process  (essentially,  the  fake  color  used  in 
Sunday  comics)  for  nonheatset  printing  on 
newsprint/groundwood  stock  category. 

This  year,  it  placed  third  in  that  category. 

Yet  another  flexo  daily  was  represented 
this  year  among  WPA  winners.  The  Globe- 
Gazette,  Mason  City,  Iowa,  placed  third  in 
nonheatset  self-promotion  pieces. 

Winning  entries  were  printed  on  very 
different  presses.  The  E.W.  Scripps  Co.’s 
Courier  d  Press  runs  equipment  from 
Motter  Printing  Press  Co.  and  KBA  North 
America  (which  acquired  Motter  years 
ago).  Lee  Enterprises  Inc.’s  Globe-Gazette 
owns  the  only  singlewide  news  flexo  press, 
a  version  of  KBA’s  Colormax,  while  its 
Journal  Star  operates  MAN  Roland’s  new 
Flexoman  S  shaftless  tower  press. 

Two  well-known  commercial  printers 
of  newspapers  also  won  this  year: 
Imprimeries  Transcontinental  Inc.,  Anjou, 
Quebec  —  third  place  for  newspaper 
four-color;  and  Evergreen  Printing  & 
Publishing  Co.,  Bellmawr,  NJ.  —  first  place 
for  one/two-color  newspaper  printing.  SI 

are  taken,  and  more  detailed  findings  are  supplied. 

Because  organizers  now  pick  the  three  days  from 
which  entrants  submit  evaluation  copies,  production 
quality  must  remain  competitive  for  a  longer  period. 

Almost  1,500  patches  are  checked  on  each 
newspaper  sample  —  about  five  times  the  previous 
number.  In  addition  to  a  photographic  print  entrants 
also  submit  a  digital  RGB  image,  such  as  a  wirephoto. 

Colorimetric  criteria  now  also  require  measuring 
black  news  ink  and  newsprint  shade  against  the  ISO 
standard,  evaluating  reproduction  of  ISO-defined 
CMY  gray  values,  and  checking  midtone  dot  gain  for 
all  CMYK  inks.  (The  goal  is  a  difference  of  less  than 
6%  in  tone-value  increase  between  any  two.)  — J.R. 
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Peristein  said  Salter  was  a  mainstream-  an  estimated  1,500  e-mail  messages, 
press  rarity  in  sympathetically  covering  “The  decision  to  reinstate  ‘Zippy’ 

workers,  women,  the  poor,  the  environ-  involved  more  than  reader  protests,”  said 
ment,  antiwar  efforts,  etc.  “Is  there  no  Brown.  “There  were  business  decisions 

place  for  a  liberal  columnist  in  the  involved.”  He  declined  to  say  what  these 

country’s  most  liberal  city?”  asked  business  considerations  were,  but  Bill 

coalition  member  Lani  Silver,  a  Holocaust  Griffith’s  comic  is  distributed  by  King 
oral  historian  Features  Syndicate  —  which,  like  the 
and  women’s-  CAronrcZe,  is  owned  by  the  Hearst  Corp. 
studies  teacher.  As  for  Salter,  there  have  been  reports 
Chronicle  that  CAronicZe  Publisher  John  Oppedahl 

M  |H  Director  of  Public  felt  her  column  was  too  liberal  and 

'  Mil  Rfil^^tions  Joe  feminist.  Chronicle  Editorial  Page  Editor 

Mr  i  Brown  said  the  John  Diaz  has  said  ideology  wasn’t  a 

paper  is  willing  to  factor,  there  are  still  liberal  views  in  the 
nieet  with  the  paper’s  opinion  mix,  and  the  editorial 
_  :  J  coalition,  but  pages  need  to  be  “less  predictable.” 

Erstwhile  columnist  only  “to  discuss  Salter  isn’t  the  first  person  to  lose  or 
Stephanie  Salter  coverage,  not  stop  a  Chronicle  column  this  year.  Last 

personnel  changes.”  He  added  that  winter,  the  paper  ended  Adair  Lara’s 

newspaper  ads  and  another  rally  won’t  12-year-old  feature  column  and  made  her 
bring  back  Salter’s  column.  a  reporter.  And  Chronicle/United  Media 

Peristein  said  the  Chronicle  reinstated  writer  Chris  Matthews,  in  a  reportedly 
“Zippy  the  Pinhead”  several  months  voluntary  move  to  devote  more  time  to 

ago  after  less  outcry  than  greeted  the  TV  work,  wrote  his  last  column  Sept.  1 

Salter  column’s  end,  a  move  criticized  in  after  15  years.  —  DaveAstor 


Salter  support 

EFFORTS  EXPAND 

The  CAMPAIGN  TO  GET  STEPHANIE 
Salter’s  San  Francisco  Chronicle 
column  reinstated  is  continuing 
on  several  fronts. 

A  coalition  of  women’s,  union,  and 
other  groups  plans  a  second  rally  on 
Sept.  24  (the  first  was  Aug.  28).  Also,  a 
support-Salter  ad  is  scheduled  to  run  in 
this  week’s  San  Francisco  Bay  Guardian 
and  possibly  in  the  Chronicle  itself,  said 
Jeff  Peristein,  executive  director  of  the 
Media  Alliance  (a  coalition  member)  in 
San  Francisco.  And  the  coalition  is  trying 
to  meet  with  the  Chronicle,  but  its  phone 
calls  haven’t  been  returned,  he  added. 

Salter,  52,  whose  l6-year-old  Op-Ed 
column  was  syndicated  by  the  Hearst  and 
Scripps  Howard  news  services,  is  grateful 
for  the  support.  “It’s  another  affirmation 
of  what  I’ve  said  all  along:  this  affects  so 
many  more  people  than  me,”  said  Salter, 
who  was  reassigned  to  a  job  writing  for 
the  Chronicle's  Sunday  “Insight”  section. 


N\TNS  on  KKs  9 ''ll  sLcnox 

The  New  York  Times  News  Service 
marked  the  anniversary  of  Sept.  11  with  a 
special  section  (consisting  of  content  from 
The  New  York  Times)  carried  by  nine 
prominent  papers  around  the  world. 


From  i  in  lor  io  coLi  MNi.s  r 

For  nearly  30  years  as  an  editor,  one  of 
Tim  J.  McGuire’s  responsibilities  was 
buying  syndicated  features.  “Now  I’m  a 
person  having  his  feature  purchased,”  he 
said.  “Wondering  if 
editors  will  buy  it  is 

a  different  kind  of  Hfr  ^ 

experience!” 

McGuire,  53,  who  '■ 

retired  in  June  as 
editor  and  senior 
vice  president  of  the  ^ 

Star  Tribune  in 
Minneapolis,  is 
writing  a  column 
called  “More  Than  Work”  that  United 
Media  will  launch  Oct.  7-  The  weekly 
feature  will  discuss  how  people  can  find 
more  meaning  at  their  jobs,  and  touch  on 
values  and  spirituality  in  the  workplace. 

McGuire  is  the  immediate  past  president 
of  the  American  Society  of  Newspaper 
Editors.  —  DaveAstor 


American  perspective  is  going  to  be  put  out 
to  American  newspapers,”  said  Hanania, 
who  writes  a  column  on  the  Middle  East  for 
the  Daily  Herald  of  Arlington  Heights,  Ill. 
In  addition  to  that  serious  feature,  he  does 
a  stand-up  comedy  act  that  thrust  him  into 
the  national  news  last  month  when  Jewish 
comedian  Jackie  Mason  wouldn’t  perform 
with  Hanania  as  the  opening  act. 

Creators  will  start  syndicating  Hanania 
(E^P,  Sept.  2,  p.  28)  by  mid-October. 

The  Chicago-bom  Hanania,  a  Christian 
married  to  a  Jewish  woman,  is  a  former 
newspaper  reporter.  —  DaveAstor 


C’OI  UMMSLS  WII  J  COW  ENF, 

A  National  Society  of  Newspaper 
Columnists  seminar  on  “Ethics  and 
Excellence,”  initially  a  meeting  of  15 
grant-funded  attendees,  is  now  also  open 
to  all  columnists  paying  a  registration  fee. 
The  Nov.  1-3  event  in  Fort  Walton  Beach, 
Fla.,  has  a  sign-up  deadline  of  Oct.  1 
(http://www.columnists.com). 


Tim  McGuire  will 
write  for  United. 


Maw  coMic.s  .mark  Si:rr.  ll 

About  a  quarter  of  America’s  more 
than  200  syndicated  comic  strips  and 
panels  featured  Sept.  11  themes  this 
past  Wednesday. 


For  longer  versions  of  the  stories  on  this 
page,  see  the  Sept.  16  “Syndicate  World” 
at  http://www.editorandpublisher.com. 


et  cetera 


package.  UFS  and  NEA  are  divisions  of  United 
Media.  ...  War  Torn:  Stories  of  War  From  the 
Women  Reporters  Who  Covered  Vietnam 
(Random  House)  includes  a  chapter  by  UFS 
columnist  and  former  Associated  Press  writer 
Tad  Bartimus. ...  “Blondie”  by  Dean  Young 
and  Denis  Lebrun  of  King  Features  Syndicate 
won  a  recent  comics  poll  conducted  by  the 
Vindicator  in  Youngstown,  Ohio. 


■  ■  ■ 

Editorial  cartoonist  Randy  Bish  of  the 
Tribune-Review  in  Pittsburgh  and 
Greensburg,  Pa.,  is  being  distributed 
by  United  Feature  Syndicate  (UFS). ...  The 
commentary  column  by  Cokie  and  Steve 
Roberts,  with  UFS  since  1994,  is  now  also 
part  of  the  Newspaper  Enterprise  Association 


S^  ^l)l(' AT  1-  .SIGNS  Manama 

Creators  Syndicate  has  signed  Ray 
Hanania,  making  him  possibly  the  first 
Palestinian-American  columnist  ever 
represented  by  a  major  syndicate. 

‘Tm  really  excited  that  an  Arab- 
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Automotive 


Recruitment 


Despite  THE  FACT  July  i  Index  was  the  best  performer 
had  only  four  Sundays  i  among  the  monthly  EaPj 
this  year  versus  five  Competitive  Media  Reporting 
last  year,  the  Preprinted  Insert  newspaper  advertising  indices. 


For  the  month,  the  insert 
index  was  flat,  while  the  retail, 
classified,  and  national  indices 
all  slipped  4%.  For  the  year  to 


date,  inserts  were  up  5%; 
national  was  flat;  classified 
was  down  2%;  and  retail  was 
down  6%. 


THE  JULY  E&P/Cm  NEWSPAPER  ADVERTISING  INDICES 


NATIONAL  ROP  ADVERTISING  INDEX 


RETAIL  ROP  ADVERTISING  INDEX 


JAN  FEB  MAR  APR  MAYJUN  JUL  AUG  SEP  OCT  NOV  DEC 


National  ROP  Index 
YTD  0%,  JUL -4% 

More  or  less  immune  to  July's 
“Infra-Sunday  Effect"  — 
meaning  the  month  had  four 
Sundays  this  year  and  five  last 
year  —  the  National  ROP 
(Run-cf-Press)  Index  dipped  on 
a  comparative  basis.  Notably  up 
were  the  Auto  Dealer  Associa¬ 
tions,  Motion  Pictures,  and 
Airlines  categories;  notably  down 
were  the  Computers  &  Software, 
Banks/Credit  Cards,  and 
Corporate/Office/Other  categories. 


NATIONAL  CATEGORIES 

YTD 

JUL 

Airlines 

6% 

8% 

Auto  Dealer  Associations 

21% 

15% 

Banks/Credit  Cards 

-13% 

-25% 

Computers  &  Software 

-12% 

-32% 

Corporate/Office/Other 

6% 

-24% 

Factory  Automotive 

-21% 

-19% 

Food  &  Household 

-23% 

0% 

Government/Political 

10% 

-6% 

Hotels  &  Resorts 

-9% 

-22% 

Insurance 

-9% 

-11% 

Investments 

-10% 

■15% 

Mail  Order 

5% 

3% 

Motion  Pictures 

15% 

10% 

Travel  &  Tourism 

-6% 

-22% 

Utilities  &  Communications 

2% 

2% 

JAN  FEB  MAR  APR  MAY  JUN 


RETAIL  CATEGORIES 

YTD 

JUl 

Apparel  &  Accessory  Stores  ; 

-6% 

-8% 

Auto  SnppIliMpMr 

g-1%  I 

-4% 

Books  &  Stationery  Stores  : 

4% 

-23% 

mrttog  MMurlili 

19%  1 

24% 

Computer  Stores 

50% 

-39% 

Consuiwer  Electronics 

11%  1 

-14% 

Department  Stores 

-7% 

2% 

Dfacount 

18%  i 

-32% 

Drug  Stores 

46% 

-5% 

Food  Stores 

-6%  ; 

-6% 

Furniture  &  Accessories 

1% 

0% 

Jmrolryatoro. 

4% 

Office  Supply  Stores 

45% 

26% 

Sperthic  Goods  Stores 

:-i%  i 

-6% 

JUL  AUG  SEP  OCT  NOV  DEC 

122  07  11321  116.11  162.72  178  42 

Retail  ROP  Index 
YTD  -6%,  JUL  -4% 

Ad  linage  in  the  Retail  ROP 
Index  dropped  in  July,  but  it's 
unlikely  it  was  affected  a  great 
deal  by  the  “Infra-Sunday  Effect.” 
For  the  month,  the  Office  Supply 
Stores  and  Building  Materials 
categories  were  the  hugest 
gainers  and  the  Computers  Stores 
and  Discount  Stores  categories 
were  the  biggest  losers.  For  the 
year,  the  Drug  Stores  category  was 
on  top  and  the  Computers  Stores 
category  was  at  the  bottom. 


PREPRINTED  INSERT  ADVERTISING  INDEX 


JJAN  FEB  MAR  APR  MAYJUN  JUL  AUG  SEP  OCT  NOV  DEC 

1  100.00  113.12  114.47  133.61  125.40  110.11  102.61  124.02  122.19  113.%  166  82  177  28 

1  20  0  2  92.73  106.08  139.06  11745  138.24  139.97  10302 


Preprinted  Insert  Index 
YTD  5%,  JULO% 

The  flat  performance  of  the  Preprinted 
Insert  Index  in  July  actually  was  a 
show  of  strength,  due  to  the  fact  that 
the  index  is  the  most  sensitive  to  the 
“Infra-Sunday  Effect."  For  the  month, 
on  a  year-over-year  basis,  what’s  hot 
were  the  Office  Supply  Stores  and 
Building  Materials  categories  and  what's 
not  were  the  Sporting  Goods  Stores  and 
Drug  Stores  categories. 


INSERT  CATEGORIES 

!  YTD 

:  JUL 

Building  Materials 

11% 

31% 

1  19%  i 

i  1% 

Consumer  Electronics 

6% 

0% 

DapMtlHMlSMM 

1  iMk  1 

\ 

Discount  Stores 

2% 

■4% 

OH«8hM 

i  M)%  j 

1-10%.. 

Food  &  Household  (CMO) 

0% 

-9% 

rntwmm 

Furniture  &  Accessories 

2% 

-5% 

Oaa»li8MrMN«* 

!  -4%et91% 

Other  Inserts 

*8% 

0% 

1  -4% 

i  -18% 

IJAN  FEB  MAR  APR  MAY  JUN  JUL  AUG  SEP  OCT  NOV  DEC 
■  2001  100.00  99.55  107.00  9397  91.55  95.55  95.72  94.53  10126  9319  92  08  89  45 

87  13  8930  104.82  95  07  97.66  105 14  91.71 


DISPLAY  CLASSIFIED  ROP  ADVERTISING  INDEX 


Display  Classified  ROP 
Index  YTD  -2%,  JUL  -4% 

Buffeted  by  the  “Infra-Sunday 

Effect”  in  July,  the  Display  Classified 
ROP  Index  was  (town  for  the  month, 
compared  with  the  same  period  a  year 
earlier.  Registering  double-digit  declines 
were  the  Recruitment,  Real  Estate,  and 
Education  categories. 


CUISSIHED  CATEGORIES  YTD 


other  Display  Classified 
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NATIONAL  ROP  ADVERTISING  INDEX 


RETAIL  ROP  ADVERTISING  INDEX 


PREPRINTED  INSERT  ADVERTISING  INDEX 


DISPLAY  CLASSIFIED  ROP  ADVERTISING  INDEX 


Index  was  the  best  performer 
among  the  monthly  E&Pj 
Competitive  Media  Reporting 
newspaper  advertising  indices. 


Despite  the  fact  July 
had  only  four  Sundays 
this  year  versus  five 
last  year,  the  Preprinted  Insert 


For  the  month,  the  insert 
index  was  fiat,  while  the  retail, 
classified,  and  national  indices 
all  slipped  4'’o.  For  the  year  to 


date,  inserts  were  up  ,5%; 
national  was  fiat;  classified 
was  down  2"..;  and  retail  was 
down  6%. 


THE  JULYf£P/CMR  NEWSPAPER  ADVERTISING  INDICES 


JAN  FEB  MAR  .\PR  MA>  Jl'N  JIT,  Al'G  SEP  (KT  NOV  DEC 

100  00  112  13  121  67  119  59  132  85  123  96  102  03  122  01  11321  116  11  ;62i:  17842 

9100  10058  12091  10339  131  66  117  18  9116 

Retail  ROP  Index 
YTD  -6%,  JUL  -4% 

Ad  linage  in  the  Retail  ROP 
Index  dropped  in  July,  but  it's 
unlikely  it  was  affected  a  great 
deal  by  the  “Infra-Sunday  Effect.” 
For  the  month,  the  Office  Supply 
Stores  and  Building  Materials 
categories  were  the  biggest 
gainers  and  the  Computers  Stores 
and  Discount  Stores  categories 
were  the  biggest  losers.  For  the 
year,  the  Drug  Stores  category  was 
on  top  and  the  Computers  Stores 
category  was  at  the  bottom. 


National  ROP  Index 
\TD  0%,  JUL  -4% 

More  or  less  immune  to  July’s 
“Infra-Sunday  Effect"  — 
meaning  the  month  had  four 
Sundays  this  year  and  five  last 
year  —  the  National  ROP 
(Run-of-Press)  Index  dipped  on 
a  comparative  basis.  Notably  up 
were  the  Auto  Dealer  Associa¬ 
tions.  Motion  Pictures,  and 
Airlines  categories;  notably  down 
were  the  Computers  &  Software, 
Banks/Credit  Cards,  and 
Corporate/Office/Other  categories. 
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Food  &  Household 
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Apparel  &  Accessory  Stores 
Auto  Supply/Repair 
Books  &  Stationery  Stores 
Building  Materials 
Computer  Stores 
Consumer  Electronics 
Department  Stores 
Discount  Stores 
Drug  Stores 
Food  Stores 

Furniture  &  Accessories 
Jewelry  Stores 
Office  Supply  Stores 
Sporting  Goods  Stores 


Preprinted  Insert  Index 
\TD  5%,  JUL  0% 

The  flat  performance  of  the  Preprinted 
Insert  Index  in  July  actually  was  a 
show  of  strength,  due  to  the  fact  that 
the  index  is  the  most  sensitive  to  the 
“Infra-Sunday  Effect.”  For  the  month, 
on  a  year-over-year  basis,  what’s  hot 
were  the  Office  Supply  Stores  and 
Building  Materials  categories  and  what’s 
not  were  the  Sporting  Goods  Stores  and 
Drug  Stores  categories. 


Display  Classified  ROP 
Index  \TD  -2%,  JUL  -4% 

Buffeted  by  the  “Infra-Sunday 

Effect”  in  July,  the  Display  Classified 
ROP  Index  was  down  for  the  month, 
compared  with  the  same  period  a  year 
earlier.  Registering  double-digit  declines 
were  the  Recruitment,  Real  Estate,  and 
Education  categories. 
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Shoptalk 


Take  me  out  to  the  ballgame  —  without  a  reporter’s  notebook 


IT  SEEMED  LIKE  A  DREAM  COME  TRUE.  ThERE  I  WAS,  IN  THE 

press  box  at  Oriole  Park  at  Camden  Yards  —  the  standard 
for  new,  nostalgic  baseball  fields.  A  breezy,  warm  May 
evening  opened  in  front  of  me,  and  my  beloved  Yankees 
were  about  to  take  on  Baltimore’s  hometown  heroes. 

I  had  it  all:  the  best  seat  in  the  house,  and  all  the  free  hot  dogs 
and  peanuts  I  could  munch. 

My  official  purpose  for  being  there:  one  of  several  stops  in  my 
research  for  a  story  on  how  newspaper  sports  coverage  had 
changed  in  the  face  of  growing  competition  from  the  Internet, 


TV,  and  sports-talk  radio.  The  effort 
proved  fruitful  as  I  gathered  insight 
and  quotes  from  veteran  scribes,  players, 
and  even  public-relations  flacks  about 
how  the  job  of  beat  writers  and  sports 
columnists  had  become  tougher  and 
more  demanding. 

With  several  hours  of 
interviewing  completed,  I 
settled  in  to  watch  the 
Yankees  —  my  baseball 
idols  since  fourth  grade  — 
take  on  their  longtime 
divisional  rivals.  With 
a  rare  sportswriter’s  view, 

I  anticipated  one  of  the 
best  experiences  a  baseball 
fan  could  have. 

What  I  discovered,  however, 
was  the  complete  opposite.  Being  a 
sportswriter  is  actually  the  worst  job  a 
sports  fan  could  have. 

The  reason:  you  can’t  have  any  fun. 

I  found  this  out  right  after  the  first 
pitch  was  thrown  and  the  Yankee  leadoff 
batter  belted  a  single.  My  first  reaction, 
of  course,  was  to  cheer  and  applaud.  But 
you  don’t  do  that  in  the  press  box.  So 
there  I  was,  a  bona  fide  Yankee  fan  in  the 
catbird’s  seat,  and  I  had  to  hold  my 
tongue.  Any  New  York  sports  fan  will  tell 


you  that’s  akin  to  holding  your  breath. 

As  the  game  progressed,  things  got 
worse.  Unlike  fellow  fans  sitting  in  the 
mezzanine  level  or  the  bleachers,  sports- 
writers  really  don’t  want  to  chew  the  fat 
with  other  people.  They’re  so  focused  on 
covering  every  pitch,  nuance,  and  mana¬ 
gerial  decision,  they  couldn’t 
care  less  about  what  I  thought 
of  the  last  double  play  or  the 
blown  strike-three  call. 

One  of  the  joys  of  baseball 
is  that  most  fans,  rich  or  poor, 
old  or  young,  will  gladly  (if 
insanely)  discuss  elements  of 
the  game  in  front  of  you.  It’s 
what  makes  baseball  such  a 
friendly,  community  event. 

But  not  these  guys.  The  only 
attention  I  received  was  when  I  blocked 
their  vie  w  of  the  TV  monitor  during  an 
instant  replay.  I  recall  one  of  them 
throwing  an  empty  beer  cup  at  me, 
while  another  tossed  a  half-full  bucket 
of  popcorn. 

Another  sign  that  I  was  in  a  very 
nonfan  atmosphere  developed  around 
the  sixth  or  seventh  inning  when  a  foul 
ball  was  hit  straight  back  to  the  press 
I  box  and  bounced  off  the  seat  next  to  me. 
i  My  first  reaction,  of  course,  was  to  jump 


up  and  retrieve  it,  excited  about  the 
prospect  of  taking  home  a  souvenir  — 
my  first  foul  ball  in  nearly  30  years  of 
watching  baseball. 

Not  so  fast.  Another  rule  of  press-box 
etiquette:  all  foul  balls  go  to  the  fans. 
Within  seconds  of  grabbing  the  object 
of  my  desire,  I  could  hear  Oriole  backers 
below  yelling  for  me  to  toss  it  down.  Since 
they  were  paying  members  of  the  public 
and  I  was  merely  a  freeloader  for  a  day, 
my  souvenir  had  to  go  to  them. 

Finally,  after  the  game,  I  ventured 
into  both  teams’  clubhouses,  my  trusty 
press  pass  in  hand,  excited  about  the 
prospect  of  meeting  all-stars  such  as 
Derek  Jeter,  as  well  as  Yankee  manager 
Joe  Torre.  Sure,  I  got  to  meet  them, 
even  interview  them,  but  don’t  go  near 
the  clubhouse  with  a  press  pass  and 
expect  an  autograph. 

And  pictures?  Don’t  even  think 
about  it. 

But  what  sealed  my  negative  view  of 
sportswriting  was  when  I  saw  the  daily 
pressures  that  such  writers  have  today  as 
they  nerve-rackingly  follow  the  game, 
keep  tabs  on  every  pitch  and  play,  and 
later,  in  the  locker  room,  battle  each  other 
for  scoops,  quotes,  and  player  attention, 
all  while  rushing  to  meet  a  looming 
deadline.  Along  with  those  headaches  are 
the  constant  hassles  of  chasing  taxis  and 
planes,  eating  on  the  run,  and  worrying 
about  getting  scooped  on  the  next  trade 
rumor  or  injuiy  report. 

Who  needs  that  at  a  baseball  game? 

The  biggest  concern  I  want  to  have  at  a 
ballpark  is  deciding  between  the  nachos 
and  the  foot-long  hot  dog  and  whether  to 
have  a  Budweiser  or  a  Bud  Light.  It  soon 
dawned  on  me  that  a  sportswriter’s 
lifestyle  left  little  time  to  be,  well,  a 
sports  fan. 

Sure,  I  know  most  reporters  have  to  live 
under  deadline  pressures  and  competitive 
environments.  During  my  14  years  as  a 
journalist.  I’ve  endured  plenty  of  story 
battles  and  deadline  angst,  most  of  which 
has  made  my  job  fiin  and  exhilarating. 

But  when  it  comes  to  baseball,  I  don’t 
need  the  hassles.  By  the  time  my  dream 
sportswriter  experience  had  ended.  I’d 
wished  I’d  sat  in  the  nosebleed  seats. 

OK,  the  hot  dogs  aren’t  free.  But  at 
least  I  can  keep  the  foul  balls.  1! 


i’rinti'd  in  USA.  Vol.  l.’L'i.  No.  .'I.'I.  tJ>i  I'OK  &  PUBI.ISIIKK(1SSN:  001;{-(>94X.  USPS:  l6H-r20)  is  published  46  times  a  year.  Regular  issues  are  published  weekly,  e.xt'ept  July  H  and  22,  Aug.  5  and  26.  and  Dee.  23  and  30.  by  VNU  Business 
Publications  USA,  770  Broadway,  N.Y..  NY.  10003;  Sales  (646)  6.'i4-5!2.5;  Kditorial  (646)  6.')4-.'>270.  Periodicals  postage  paid  at  New  York.  N.Y..  and  additional  mailing  offices.  Postmaster:  Please  send  addre.ss  changes  to:  EDITOR  & 
Pl'BI.ISlIEK,  THE  FOURTH  FSTATFi.  P.O.  Box  1817.  Danbury.  CP  06813-1817.  Copyright.  2002.  VNU  Business  Mt*dia  Inc.  No  part  of  this  publication  maybe  reproduced,  stored  in  any  retrieval  system,  or  transmitted,  in  any  form  or  by 
any  means,  electronic,  mechanical.  photiK'opying  or  otherwise,  withou,  the  prior  written  permission  of  the  publisher.  Annual  subscription  $}i.9  in  the  U.S.  and  possessions  and  in  Canada.  Foreign  surface  $130  and  Foreign  air  $320.  No  claims 
for  back  issues  honored  after  one  year.  From  time  to  time.  K^/’may  allow  reputable  com|)anies  to  send  information  that  may  be  of  interest  by  mail  ore-mail:  If  you  do  not  want  to  receive  this  information,  pleaseadvi.se  Subscriber  Service  by 
either  telephone  or  e-mail  (including  KlsfP  in  your  subjivt  heading).  Subscriber  Service  (800)  722-66.S8:  C'u.stomer  Service  Fl-mail:  vnu^>realtimepub.coni 


26  EI)HOR& PUBLISHER  S  E  P  T  E  M  B  E  K  1  6 ,  2  0  0  2 


www.edltorandpublisher.com 


Newspaper  Pkotos  of  the  Year 


Enter  EDITOR  ^lTJ’PUBLISHER’S  annual  Newspaper  Photos  of  the  Year 
competition  for  a  chance  to  win  $500. 

A  gallery  of  the  best  feature,  news  and  sports  photos  will  appear  in  our  special  October  28th  issue 
and  will  be  posted  on  editorandpublisher.com  for  a  full  year.  One  photo  will  be  selected  as  Photo  of  the  Year, 
and  the  photographer  will  receive  a  $500  grand  prize.  Winning  entries  and  honorable  mentions  will  also  be  exhibited 
at  the  PHOTO  DISTRICT  NEWS  PHOTO  EXPO,  October  3lst-November  2nd  in  New  York  City. 
Anticipated  attendance  at  the  expo  is  25.000-  You  may  submit  any  photographs  that  have  been  published  in  your 
newspaper  or  on  your  paper’s  web  site  since  October  1st,  2001. 

Please  go  to  www.editorandpubIisher.com  for  further  details,  including  the  Call  for  Entries  form. 

~  Exclusive  Media  Sponsor  ~ 
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Support  innovative  family 
literacy  program 


Sometimes  it  takes  a  great  idea  to  give 
power  to  good  intentions.  We  think  the 
National  Center  for  Family  Literacy  is  a 
great  idea,  and  that's  why  Toyota  is  proud 
to  be  one  of  its  major  supporters. 

NCFL  is  the  leader  in  parent-child  learning. 
It's  a  powerful  way  to  develop  learning 
skills  in  young  children  by  helping 
disadvantaged  parents  complete  their 
own  education  and  learn  important  life 
skills  at  the  same  time. 

Toyota  has  provided  support  to  more 
than  150  family  literacy  programs  across 
America.  By  supporting  NCFL,  we  hope 
that  the  book  on  missed  opportunities 
will  one  day  be  closed  forever. 

To  learn  more  about  the  great  work  of 
NCFL,  visit  www.famlit.org. 

www.toyota.com/tomorrow 
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